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—DITOR'S NOTE

Everyone Needs Change

In 1983 ID (Inventors Digest) was launched with the idea of promoting Inventions. We've never
wavered from our task to help promote, educate and motivate the inventor community. When |
mention “change”, some will automatically assume we're changing our core beliefs or the original
intent of ID. Not to worry ID readers, that couldn't be farther from the truth.

In 1983, iPhones didn't exist and Apple was 6 years old. Who had heard of the Internet?
Websites? E-mail?> | could go on, but you get the point. We've come a long way in 32 years and
keeping up with the times is a must or we'll become an afterthought like every company does that

refuses to keep up and modernize.

Over the next few months you will begin to notice some subtle and some not so subtle changes

with ID. We'll be adding new columns, updating our website, design enhancements, etc.
NEW: IP Watchdog

ID is pleased to announce Gene Quinn will be writing a new column titled I[P Watchdog (after his
website [PWatchdog.com) which will start this month. For those that are not familiar with Gene's
credentials, he is a leading Patent Attorney that has specialized in strategic patent consulting,
patent application drafting and patent prosecution. Gene has taught at various law schools,

lecture series, etc.

Gene started [P Watchdog in 1999 and it has grown to become a leading voice in the IP field
with multiple millions of unique visitors to his website. Gene's credentials more than speak for

themselves and he will be a valuable member of our contributors.
Keep watching for more changes and welcome Gene Quinn.

Happy Inventing and don't fear change!

Mark R. Cantey

/Aﬂﬁ ﬁ C:m*)"e;(,

VP & Associate Publisher
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=AY HELLO TO INNOVATION

Get to know strategic branding

Shake hands with results

At enventys we breathe new life into existing products and brands,
as well as create new ones using an efficient, collaborative approach.
Simply put, we believe there are two ways to grow your business:
introduce new innovative products or sell more of what you already have.
Whichever direction fits your needs, we can help you thrive with

a proven approach that delivers quantifiable results.

WHAT WE DO |
™
£ er= |
E . u i
INDUSTRIAL ENGINEERING ADVERTISING INTERACTIVE VIDEO PUBLIC
DESIGN & PROTOTYPING & BRANDING & WEB PRODUCTION RELATIONS

For more information and to view samples of our work visit enventys.com

or call us at 704-333-:5335




CONTRIBUTORS

JACK LANDER, our regular columnist on all things prototyping,
licensing and inventing, explores the gap between inventor and entrepreneur.
Jack, a near-legend in the inventing community, is no stranger to the written
word. His latest book is Marketing Your Invention — A Complete Guide to
Licensing, Producing and Selling Your Invention. You can reach him at
Jacke@lnventor-mentor.com

SHO1NGIdLNOD

DHANA COHEN Co-founder of The Women Inventorz Network and

the newly created Inventorz(VIRTUAL)Network. Dhana knows a thing or two
about great innovation, as an inventor herself she struggled with who to contact,
and who truly had her best interest in mind. Luckily she stopped inventing after
several products and took her background in marketing and partnered with
Melinda Knight, together they have developed the right connections, education
and marketing for the inventor community. The new (VIRTUAL) InventorzNet-
work.com is the only platform out there in the inventor industry, think Match.
com meets Angie's List for the inventor industry.

EDIE TOLCHIN, also known as The Sourcing Lady (SM), has worked
with new products and inventors for over 25 years. Owner of EGT Global
Trading (www.egtglobaltrading.com) since 1997, she has helped hundreds of
inventors bring their products to market through China sourcing, manufactur-
ing, product safety issues, importing, Customs, branding, packaging design
arrangements and websites. Author and editor of numerous publications for
inventors, her most recent is Secrets of Successful Inventing (www.secretsof-
successfulinventing.com). Contact Edie at egt@edietolchin.com.

GENE QUINN; is a Patent Attorney and the founder of IPWatchdog.
com. He is also a principal lecturer in the top patent bar review course in
the nation, which helps aspiring patent attorneys and patent agents prepare
themselves to pass the patent bar exam. Gene's particular specialty as a pat-
ent attorney is in the area of strategic patent consulting, patent application
drafting and patent prosecution. He has worked with independent inventors
and start-up businesses in a variety of different technology fields.

JOHN RAU, president/CEO of Ultra-Research Inc., an Anaheim, CA-based
market research firm, has over 25 years of experience conducting market
research for ideas, inventions and other forms of intellectual property. In
addition, he is a member of the Board of Directors of Inventors Forum, based
in Orange County, CA, which is one of the largest inventor organizations

in the nation. He has been a contributor to Inventors Digest magazine since
1998. Mr. Rau can be reached at (714) 281-0150, or ultraresch@cs.com.




T
O
ad
<
L
n
L
d
l_
LLJ
X
'
<
>

8

Market Research
tip. of. the Month

by John Rau

f you have an idea for a new consumer product, then you need to identify the problem your

invention solves and conduct an investigation as to how that problem is being solved (if at all)

today. In this regard, you would normally “look around” to see if something like that exists. In
this situation, “look around” means going to trade shows, local stores such as Wal-Mart, Target,
Sears, Home Depot, etc. to see what you can find. You should also consider some type of Internet
or Google search and a review of applicable trade literature as part of this effort in conjunction with
your store visits. For obvious reasons, I call this the “look around and see what you can find" phase.
You need to keep in mind that this is just the beginning of your search and you can't necessarily
expect any conclusive results as to how to proceed further, if at all, as this is just your “top level”, first
step and "“cursory review” of the potential marketplace. The fact of the matter is that you need to
start someplace in investigating your new product idea further.

Three possible outcomes of your initial search in the marketplace include: (1) you found nothing
like your idea-nothing in the marketplace does what your new product will do and it looks like your
new product idea may be unique; (2) you found one or more products that look similar in terms of
the function(s) they perform and, even though they aren't identical in appearance and/or form, either
solve or could be modified to solve the same problem(s) that your idea addresses; (3) you found a
product that for all practical purposes is identical to what you have in mind. Now what?> Well in

the case of (3), it's easy. Someone has beaten you to the marketplace; hence move on and find some
other new product idea(s). In the other two possible outcome cases, further investigation and re-
search are necessary.

In outcome case (1), the fact that you couldn't find any product that does what your new product
idea will do is encouraging, but you should ask yourself why. One reason might be that not enough
consumers really need a problem solution that you are offering and, as a result,

there is no market for it and that is why no such product exists in the marketplace. Other inventors
may have already thought of your idea, conducted their own market research and reached the same
conclusion. Of course, you have no way of knowing this. A preliminary patent search would be
wise to see if the idea has ever been patented. In general and, in any case, you will want to investi-
gate the patentability of your idea, but it may be that someone has already patented it, but never did
anything with it. A preliminary patent search will reveal this.

If, indeed, your new product idea is unique, then you are most likely in the Blue Ocean with a totally
new idea. In this case, then you need to formulate a strategy as to how to move forward with this
totally new idea and create a market for it. This is what is commonly referred to as the “Blue Ocean
Strategy” by W. Chan Kim and Renee Mauborgne in their best selling book Blue Ocean Strategy:
How to Create Uncontested Market Space and Make Competition Irrelevant (Harvard Business

InventorsDigest.com | April 2015



School Press, 2005). In this situation, there is no competition and you have to create the demand for
your new product and, as a result, potentially create a new industry. However, you should keep in mind
what the noted automotive industrialist Lee lacocca is quoted as having said, “You can have brilliant
ideas, but if you cannot get them across, your ideas will not get you anywhere”.

Now, the real interesting situation occurs in outcome case (2) where you find similar products and/or
products that could be modified to provide the problem solution that your new invention idea offers.
If, indeed, you find one or more products in

Invent Guru the marketplace that are similar to your new

invention idea, that does not necessarily mean

vonton Assassmont | Buslc inventon MarketResearch | Pafnt Searn

e e T that you can't move forward with your idea,
liome > Basic lnventon Marks] Ressarch > Finding a similar product

Finding a similar product Request Free Invention Kit Now! bUt you ShOUId at leaSt lnveStlgate Whether or
§6, | I you do fing a procuct that is similar io yours in e

not these have been patented. The fact that a

process of doing your research. itis nota Answer a fow quick questions to Request your

guaranteed sigr thal your kiea wil not bo Frea invention Kitl it only takes a minute! . . .

o e Bt iy, | s oA B product is available for sale in the marketplace

L researching whether o~ not that particuar product under? . .
S i s S 0 A Dl e N sscxiia o v does not necessarily mean that it has patent
another imventor does not prove that it has estabished patent pralection or that Beauty Aids Clathing ) ) )
s e | St —— protection. This, however, could be an issue
for your oreduct. Do not lat this (et deter you; i best that you are aware of bt 3 Incm.r_: Zns i
whnat could RApOEN in the eventuairy thal Such 8 case shou'd arse, memm meﬂumm lf you Were tO move fOrWard and try tO patent
Onze you 20 find !Ipfﬁcul‘.:‘lﬂﬂlﬂ simiar M.wuﬂ : its .ﬁu.'n:m and L:Ilﬂtg'. Hunﬁl\v& ang Jmh"l .
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ot mieposticdoissivimtermipreonrii s iabamallil | 0 Toos considered as “prior art” in the patentability
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s i SR ot St ol o e N s assessment of your idea. If any features

in e marked that are intendad to Rave one Procise purpose L. 10 capture
rodents. Th most significant SEpoct 16 keog in mind, howovar, s 10 fing out

whalher the mauseirap that has besn designad and developed by you has an TR SSLIM Of these Other products have patent pI‘OteC-
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purposas in the coment markel SCAnsrio.

these features.

Good advice is provided by the Invent Guru (see “Finding a Similar Product” at http://inventguru.com/
Finding_a_similar_product.asp) as follows. “You would also need to check if your product is designed
in a different way so that it provides for a lesser cost in manufacturing your product. If you have any
doubt with regard to the similarities in design, construction, size, shape, materials used and function of
products that are already available in the market to your invention, it is best not to leave anything to
chance. It is highly advocated that you seek out the professional advice of a
competent, registered patent attorney who would be able to provide sound
legal recommendations.”

Another consideration is that, if your new invention idea could be obtained
by modifying an existing product, then you might want to consider this
approach, but you would need to make sure that your modifications are
different from what the original patent holder has claimed. It is possible that
you could improve an existing product and receive patent protection for the

“new product”. This is an approach followed successfully by many inventors.
Contact John Rau at:

In summary, always start with the “look around and see what you can find ultraresch@cs.com
714.281.0150

phase” in your initial assessment of the marketability and perhaps eventual
commercialization of your new invention idea.

April 2015 | InventorsDigest.com
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UNDER THE RADAR

1 PlayBase module

PlayBase is a radical new range of highly modular,
multi-use, leisure equipment that will make anything
else you have seen look positively last millennium!
There are 15 outdoor modules in the initial PlayBase
range that cover play, sports, relaxation and exercise.
Exciting new modules with different uses, all of which
will fit onto the basic PlayBase structure, will continue
to be added to over time with 10 alternative indoor uses
of the same modules covering sleep, sport, relaxation
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and study.
http:/www.play-base.co.uk/design

E-Ink Phone Embraces Simplicity 2

The E-Ink phone from FormNation eliminates
many of the adds-ons of today’s smartphones
in favor of simplicity, style, and the ability to
operate for one month on a single charge.
The phone is still able to carry out the same
basic functions of conventional smartphones,
including sending and receiving emails, texts
and calls, listening to music, and accessing the
internet and maps. It can also take photographs
(in black and white) and the E-Ink display
eliminates the glare that plagues many of
today’s smartphones. FormNation now hopes
to enlist the interests of manufacturers, with a

target price for the phone set between $175 and $200.
http:/www.psfk.com/2014/07/formnation-e-ink-phone.html#!lbdtSZd

3 DrinkPure - Simple, Affordable Water Filter

The student-developed DrinkPure water filter is able

to purify water more simply and efficiently than any
water filter to date. The DrinkPure filter can attach to
almost any plastic bottle and does not need a pump or
reservoir. It is also very easy to use—simply attach it to
the container of water to be purified and take a drink—
and its high flow rates means users can purify up to a
liter of water in one minute. The DrinkPure features a
three-filter system that includes a first-stage particulate
filter followed by an activated charcoal filter that . -
capture odors and chemical contaminants. However, it is the unit’s ab|||ty to remove bacteria via its

polymer membrane that makes it more reliable than any other outdoor-use water filter.
https:/www.indiegogo.com/projects/drinkpure-a-novel-water-filtration-device

10 InventorsDigest.com | April 2015



UNDER THE RADAR

4 Navdy Projects Smartphone Functions on the Windshield

The Navdy device works with a smartphone to project a heads-up
display onto the windshield of any car, allowing the driver to access
many of their smartphone functions without looking away from

the road. Created by the San Francisco startup of the same name, e HWY1
the gesture-controlled Navdy is powered by the car’s on-board
diagnostics, which also enables it to display vehicle information,
such as tire-pressure or distance-to-empty. It also pairs with a
smartphone to allow many of the smartphone’s functions (such
as music, texts or calls) to be accessed via the device’s gesture-
or voice-recognition.Once the device has been placed on the car’s dashboard, it will project “a
transparent image into the driver’s field of view which appears to float outside of the windshield,”

letting the driver to follow directions or check messages without looking away from the road.
http:/www.navdy.com/
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Intelligent Blinker Bracelet Blinks to Signal a Turn 5

Designed with urban bikers in mind, the wrist-worn Intelligent
Blinker will automatically flash when the wearer raises their
arm to signal a turn. The bracelet, developed by a team of
EPFL design students, is equipped with an accelerometer and
magnetometer able to detect the changes in the bracelet’s
orientation and trigger the array of LEDs. The LEDs can be
set to illuminate depending upon the angle of the user’s

: arm, and the device can be charged by USB or via its built-
in solar panel.Currently, the circuit board controlling the Intelligent Blinker is too large to be worn
comfortably, but the team is working to reduce the size of the necessary components as well as

the device’s energy consumption.
http:/www.trendhunter.com/trends/blinker

6 MagnetPAL

The strongest magnet made. MagnetPAL is the size of
your thumlb, made from rare earth elements and rust
proof injection molded plastic. It is able to hold a 5 lbs
pipe wrench. The power is amazing. Every toolbox needs
one. Attached bits, screws, nails, bolts and other hardware
to a drill, hammer, wrench or tool belt to free your hands
to safely work. MagnetPAL is an accurate stud finder by
finding the nails in the wooden studs in your wall. Easily
clean up metal shavings or find lost metal items in a carpet,
grass or even in the sand for items lost overboard. The
uses are endless. Once you have one your toolbox you will

never want to be without it. Use it or lose it!I™
http:/www.magnetpal.com/

April 2015 | InventorsDigest.com 11
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UNDER THE RADAR

7 FoodHuggers

All of us have

had a leftover s

half lemon,

tomato or “
onion that k

we wanted to
save to use
later. Once the skin on a fruit or vegetable has been cut
away, the time before the food spoils is greatly reduced.
Inventors Michelle Ivankovic and Adrienne McNicholas
have devised a solution that provides a food grade
silicone replacement for the missing peel or skin to keep
the fruit fresh as long as possible. Food Huggers are

a set of four silicone food savers that fit over leftover
fruits from kiwis and limes on the small scale, to a half
grapefruit or sweet onion in the largest cover. The Food
Hugger reduces the air circulation around the exposed
flesh of the fruit or vegetable and helps preserve it

until you are ready to use it. Food Huggers can also be
used on open cans or over jars and glasses to keep the
contents fresh for as long as possible.
www.foodhuggers.com

INVENTION
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BlokRok Clean - Hands Sunscreen 8
Applicator

Vd ‘HOYdNgS11ld WOdd STLNNIN
d31NID NOILNIANOD FTTIIAIOINOWN

SL0Z ‘8L-9L ANNCr

BlokRok was developed by
Charleston, SC entrepreneur
Arianna Megaro to fix the

mess and drudgery that limit
sunscreen use. Over 200 million

American use sunscreen but ® MEET WITH ATTENDEES
most do so improperly with LOOKING FOR NEW PRODUCTS
1-in-5 eventually suffering skin e PRODUCT SEARCHES

cancer. BlokRok employs a
novel elastomeric membrane that pumps viscous
lotions, including most sunscreens, without using
flammable and potentially dangerous propellants. The
pump is connected to a novel roller applicator, inspired
by dimples on a golf ball, to quickly apply sunscreen ® CASH PRIZES & MEDALS AWARDED
in uniform coats. The main benefit is that hands stay
clean - a plus to golfers, fishermen, boaters, sports
enthusiasts and all those who must have clean hands. CALL TO RESERVE YOUR BOOTH FOR 2015
BlokRok’s ‘green’ features are found in its fabrication 888-54-INPEX

from cellulose-based polymers and in its ability to be

refilled, reducing disposable waste.
www.theblokrok.com

o SEMINARS, PRESENTATIONS
& PANEL DISCUSSIONS

® NETWORK WITH INVENTORS FROM
AROUND THE WORLD

FOR MORE INFO VISIT:

WWW.INPEX.COM
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IP WATCHDOG

IPWatchdog

Inventors are not patent trolls, and they are not the problem.

Powerful interests have been constantly pushing for patent reform for at least the last 10 years, both in the Courts

and in the Halls of Congress. Little by little over the past 10 years rights have been stripped away from innovators,
thereby making patents weaker and less appealing. One simply needs to look at the effects of the America Invents Act,
court decisions like eBay and KSR and the string of recent patent eligibility cases leading to Alice to see how devastat-

ing these changes have been to inventors.

At the same time those forces that would prefer a weaker patent system engage in misrepresentation, sometimes so
severely misrepresenting reality that one has to wonder whether there is malice involved. For example, recently at a
hearing held by the Senate Judiciary Committee one witness, Krish Gupta, continued to cite the thoroughly debunked
Bessen-Meurer “study” that erroneously claims that patent trolls cost American businesses $29 billion annually.

The estimate reached by the hopeless flawed Bessen-Meurer study continues to be the primary evidence used by those
who want to destroy the patent system. But 75% of what Bessen and Meurer claim are “costs” are really payments for
the transfer of rights, which is specifically and intentionally the point of the patent system. Confusing “costs” with
“transfer payments” is either an egregious error, shows that Bessen and Meurer are unfamiliar with basic economic
concepts, or it was done intentionally to create an artificially high, eye-popping estimate. Whatever the case may be
it is impossible to take the study seriously, but that hasn't stopped supporters of patent reform from using it as if it is

some kind of divine communication.

But there are other significant problems with the Bessen-Meurer study. For example, Bessen and Meurer estimate the
benefits of non-practicing entity (NPE) litigation relying only on an excruciatingly small sample, namely the SEC
filings from 10 publicly traded NPEs. The reliance on such a small sample size is hard to reconcile given the fact that
they so broadly define NPEs to include independent inventors, Universities, R&D companies and even some operating
companies. Indeed, it is extremely difficult to understand how one could legitimately characterize an operating
company as a non-practicing entity. Of course, NPEs have long played a vital role in moving innovation forward in

America; witness Thomas Edison, for example.

The never-ending public relations campaign by patent infringers has turned public sentiment, and at least some Mem-
bers of Congress, against innovators. Indeed, anyone who owns a patent and has the audacity to try and enforce the
rights granted to them by the Federal Government is vilified as a patent troll. The imagery of a troll ready to jump out
from under a bridge to attack poor defenseless multinational, multi-billion dollar a year companies has captured the

imagination of many and turned the public against the true underdogs — inventors.

[ recently learned of a gentleman by the name of Fred Sawyer. By any reasonable definition Sawyer is a true American
hero. He served the United States for many years, received numerous medals, and eventually retired as a full colonel.
Sawyer is also an inventor, and he is no doubt an inventor a great renown even if you haven't ever heard his name
before. Sawyer played an integral role in the development of the strategic missile defense system, which is more com-

monly known as Star Wars.

14 InventorsDigest.com | April 2015



After leaving the military Sawyer, an inventor at heart, continued to invent.

He holds a respectable paent portfolio in the RFID space, and as you might
expect his patents are at least in some ways fundamental, which means
there is ongoing infringement. Sadly, despite the fact that Sawyer is a true
gentleman and a real American hero there are many that characterize him as
a patent troll. As ridiculous as that seems it is the reality within the industry.
Vilify, berate, slander, smear, disparage, malign, and then marginalize by

dismissively calling someone a patent troll.

OSOdHDLVM dI

“I have been involved with RFID technology for over 15 years,” Sawyer

explained. "l spent my life savings, family inheritance in developing and pat-
p P y gs, y ping p

enting the technology and also in attempting to commercialize the technol-
ogy." He went on to tell me that he just wants to be able to license the innovations he created for a reasonable price,
just like IBM and so many other corporations do, which seems reasonable enough. Unfortunately, the current climate
makes it extremely difficult for innovators working for themselves or small businesses to reap the rewards promised to
them both in the U.S. Constitution and in the Patent Act.

Sadly, the companies that Sawyer believes are infringing his patents won't even talk to him unless he first sues them.
That is the reality for inventors and small businesses, it happens everyday, but this aspect of the patent narrative is
surprisingly not told in the popular press. To the contrary, many large corporations that make up what one could call
“the infringer lobby" not only refuse to negotiate unless they are sued, but then turn around and complain to Congress
that they are sued without warning. Either one hand doesn't know what the other hand is doing or there has been a

concerted effort to mislead. Either way innovators are left holding the short stick.

"Compared to large companies, the independent inventor is already at a disadvantage,” Sawyer explained. “As has
happened in my case, the large companies can steal your patented technology, make a great deal of money, ignore
you all together, and then have the resources, the vast resources in most cases, to delay your enforcement actions or

actually destroy your patents by any means necessary.”

Like many inventors, Sawyer is facing long odds simply because he is an individual up against large corporations

with great resources at their disposal. But he isn't about to give up even despite what might be long odds. The eternal
optimism of the independent inventor and entrepreneur shines through as you might expect. He even told me that he
feels lucky because he is fortunate enough to have an Army pension to keep him going. "l am very interested in
making things work, in innovation,” he told me. "l get out of bed and that's what [ want to do every day. So that's what
keeps me going.”

If you ask me, we are the lucky ones. Sawyer is a true American hero and he radiates
the enthusiasm that is emblematic of the entrepreneurial inventor. So before you

are ready to buy into the myth about poor defenseless multinational, multi-billion
dollar companies that claim they are being bullied by innovators you really need to
thoughtfully consider whether your understanding is built on a fictitious foundation.
What actually transpires in industries bears little or no relationship to what is alleged

in carefully crafted public relations campaigns.

If you would like to read my entire interview with Fred Sawyer please go to
http://www.ipwatchdog.com/2015/03/16/. Visit Gene @

www.ipwatchdog.com
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“Twenty years from now you will be more disappointed by the things that you didn’t
do than by the ones you did do. So throw off the bowlines. Sail away from the safe

harbour. Catch the trade winds in your sails. Explore. Dream. Discover.”

Samuel Clemens - aka Mark Twain
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David Fussell is an
inventor, author, and
manufacturing expert with
more than 35 years experience ;
in all phases of new product g
development, manufacturing
including complex modeling,
mold design, flow analysis for &8
production. David has licensed ™
more than a few products to Fortune 500 companies.
He holds 30 patents worldwide, and his products have
resulted in sales of more than $500 millions. David
has often been called Mr. Christmas because of the
many Christmas products he has introduced to the
market but really enjoys working with in the field of
electronics.

His first invention was the World's First self-contained
battery operated air compressor. Featured in Popular
Mechanics and Popular Science magazines this
product fulfilled a real need in a niche market. At

the time he was president of an air compressor
manufacturing division owned by Masco Industries®,
which was the 74th largest corporation in the United
States. David got the idea for the invention while

his son was racing in BMX. Just before the most
important race of the year he
discovered a flat tire on his
bike. He had to take the rim
and run out of the coliseum
to his van to replace the

tire and get a compressor.
At the point of exhaustion
after he completed the task
he thought to himself, “I
have never seen or heard

of a small compressor that
was portable”. A compressor designed to operate
anywhere. The thought consumed his thinking on
the long journey back home. Over several months he
developed a working prototype of the concept. David
had an employment contract so he went to the Senior
V. President of Masco and showed him the concept
and he thought the market was too small so he
released him from the contract so he could leave and
follow the dream. Over the next few months David
raised the funds needed and set out to manufacture the
product. “I did not know much about Asia but thought
it was the place to purchase components”’. He made
contact with a Taiwanese company to import the
high-pressure hose assembly.

As he remembers, the worthless $170,000
hose assemblies blew at 75 PSI when the
compressor was rated at a 150 PSI. That
was a sick feeling, but taught him a valuable
lesson he never forgot. "I learned quickly
how to vet a manufacture. [ also discovered
methods that assure you that you will get
what you ordered and assure the quality is
what you specified without having to pay a
quality control group 10% of the purchase price”.

AHOLS ddA0D

David went on to introduce this product with sales

in Sears, Wal-Mart, Kmart and many catalogs. He
sold the concept to a large domestic air compressor
manufacture and although the product has evolved
over time you can see this product in almost all of the
box stores and many catalogs. With this successful
commercialization he embarked on a prolific invention
journey that has included over 30 patented products.

David's most successful Invention was a tiny DC motor
that plugged into a socket of a string of miniature
Christmas lights. “Plug in a few of these motors hang
an ornament on them and watch them turn. It turned
your Christmas tree into a living carousel of motion.
After making all the tooling in China, getting the
devise UL approved, designing and printing the sales
sheets and designing the P.O.P. for the retailers | made
a list of companies in the Christmas Industry that
would be candidates to license my products”.

The first on his list of eight companies was NOMA
Inc. He called one morning in August and spoke to
Dan Daun VP of product development and told him
about my product and that it was the most exciting
thing to happen to Christmas in 40 years (since the
time that NOMA created the bubble candle lights).
Mr. Daun said that it sounded good but they at the
moment were shipping product for the up coming
Christmas and they would look at new products in
January. He said, "It would be impossible to introduce
any new products at the present time". David insisted
that he see me now. He insisted this product was going
to take the market by storm and he was going to call
the second company on the list and when someone
took the deal I was going to call the Chairman of the
Board for his parent company who was a publicly
traded company in Canada and tell them that I gave
you this opportunity first and you declined. Mr. Daun
said, "When do you want to come

see me?”

When he arrived at the Noma corporate office in
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Chicago they had already setup a decorated
Christmas tree in their meeting room. He
placed 12 motors and ornaments on the tree,
the CEO, Sales manager and Mr. Daun came
into the room. The CEO said, "Holy Cow,
look at this product and it's ready for market.
All we have to do was change some graphics.”

David walked out with a signed 10-year
license agreement and an upfront advance
against royalties for $125,000. Noma sold
99,000 motors for the upcoming Christmas
because the product was fully developed and
ready for market. The next years they sold 3.2
million. “By the way, for all those that say,

that inventor royalties are limited to 4 to 6
percent, my royalty arrangement was 80% on
manufacturing cost.” David proclaims there

is a way you do this and most inventors don't
know about the way to maximize the royalties
and for sure most product developers don't
understand. David told us he sold 60 million
of those tiny little motors over a 20-year run of
the product before the patents expired and the
copycats moved in.

Q: What did you mean by this statement:
"an undeveloped idea can be a liability?"

A: When | took my Christmas motor to
Noma [ had an asset. The product was
ready for market. All Noma had to do

was insert their name into the packaging
that's how they could get the product in
with their customers at the 11th hour of
the first year. That is how [ was able to
do the best deal for me including up front
licensing fee and the royalty not that 4

or 5 percent industry standard that you

InventorsDigest.com | April 2015

hear about. Think about this, generally
the more you do in developing your idea
the more assets you generate, the more
assets you have the more the product is
worth and the more product value means
greater leverage in all the negotiations.

[t's the same in almost all business. Too
many inventors often misunderstand the
value of the ‘idea.” There are exceptions
to the rule, however try taking an idea

to General Electric® and see how far you
get compared to approaching them with

a patented new technology that you have
fully developed. When I say fully develop
[ am referring to patents, trademarks,
tooling, pre-production samples and a well
thought out business plan. | introduced to
GE® and licensed a patented technology
that is presently in some of their products,
these products with this new technology
is sold in hundreds of thousand of stores in

the USA and Canada.

: Was it your plan or a goal to become

an inventor?

: No, not really. | of course was interested

in engineering and manufacturing
because when | got my first inventive
revelation while [ was president of

a manufacturing company. Those first
thoughts were not about making money
but making something that | needed
and something that was useful to

me personally.

Q: Has any of your patents been infringed

upon?

: Yes, in 1993 | discovered that my

Ornamotion® product had been be
knocked off by an American. I'm sure

you thought [ was going to say
the Chinese!

: How did you discover this infringement?

: [ was living on a small island south of

St. Augustine, Florida and had just home
recouping from quad triple bypass
surgery in July 2002. [ got a call from

a businessman who had seem my product



and wanted to license it and add it into
his product line. It seemed that he was
in a hurry to meet because of the
urgency of getting his line ready for the
next Toy Show in New York. That was
the show that | had a showroom at and
the only show for Christmas products
that really matters.

When | told him about my surgery he

said, "he would fly to my location”. He
said is there a place around your home
where | can | and my helicopter? There
was an undeveloped lot next door and so
we agreed that he would fly to my location
for a meeting. My wife prepared a nice
lunch and we discussed the options and
made a verbal plan to move forward with
the idea. All was quiet after he return to
the Miami area and | just thought that

he had decide not to act of the license
arrangement. In January 2003 when |
walked into the showroom at the Toy Fair
on the day before the show was to start one
of my associates said, “David, your product
has been knocked off. You motor is all
over several Christmas trees in another
showroom.” Shocked is the way | describe
that experience that soon turned into a sick
feeling in the pit of my stomach.

: What did you do next?

: [ found the man in the showroom and
ask him, "why?" He said, “well, [ was just
as tired of others knocking-off my
products so | just decided to do the same
thing”. Wrong answer! | returned home
and filled and infringement suit.

: How was this infringement suit settled?

: After spending over $100,000 in legal
fees | stumbled on a little secret. The bad
guys were bringing in many containers of
the knock-offs and I filed a request with
US Customs to seize the containers

of infringing products at the port. The
containers could not leave port until the
suit was resolved or a signed order from
the Judge. They had all that money in

products that could not be shipped to
his accounts. He came to me and begged
for some relief. We settled at my terms.

: What is your most recent success you

have achieved for a client?

: The Revolve Chair - The world’s first

fold-up camping chair that swivels 360°.
This chair is the invention of the Hills
brothers from Phoenix, Arizona. Four years
ago a mutual friend who | had done a lot
of work for introduced them to me. [ met
the Hills and they showed me their rough
prototype chair. Their concept was to have
a bag chair that revolved 360° and their
prototype used a standard 'Lazy Susan’
metal devise. [t weighted about 10 pounds
and they told me the cost of that unit itself
was $30. | remember telling them that the
entire chair had to cost no more than $20.
[ told them that | could design a method

of rotating the upper
part of the chair out
of plastic that would
cost less than $4 and
keep them involved
in the design so that
they could claim it
was their invention

and they would get a
strong utility patent.

After the Hills did their reference checking
they put me on a retainer to develop

their invention, build prototypes and
design their injection molds. I set up the
manufacturing and contacted all the many
buyers that | knew for catalogs and the big
box stores.

[ had 10 companies in China and 2
companies in the USA quote the tooling
and manufacturing. We settled on a
manufacture in Dongguan City, Dongguan,
China - an hour train ride out of Hong
Kong. The factory owner, Mr. Chiwing
Poon, has done several products for me and
| have had a successful business relationship
with him for over 20 years. | have several
companies that [ have used for more than
25 years. The final price to manufacture
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Q:

the chair in small quantities was actually
where it needed to be.

One of the things | always try to do for

my clients is make improvements to their
inventions and give them more marketable
features while making sure that the product
can be manufactured at a price that will sell.
[ have been doing this so long that I can
look a drawing, prototype or product and
know if it has a chance at success. So | gave
the Hills a swivel unit that was 2 plastic
halves that rotated around a metal post on a
thin piece of plastic that acted as a bearing
surface.

Did these inventors get a patent?

A: Yes, the Hills got their Utility and design

Q:

patents that have been successfully tested
several times.

How did they get their product in
the market?

A: The Hills decided that they were too

busy with their other businesses and
wanted me to handle all their sales.
[ agreed to stay on to handle

the marketing.

The first sales call [ made was to Camping
World, a successful RV/Retail distributorship
of 80 locations in North America. | called
the buyer for furniture and continued to
leave messages that | needed to talk to her
about the most exciting camping chair to
be developed in many years. No response.

| sent her emails and a letter. No response.
Finally I researched and discovered who
the President of the company was and it
was none other than the star of the current
successful TV series, The Profit, Marcus
Lemonis. At the time, he was Camping
World's president. | told him about the
chair and his secretary asks me to send him
an email with a picture. [ sent the picture
and almost immediately | got a return email
telling me that the furniture buyer was
expecting my call. I called, and of course,
she was ticked but agreed that | could have
an appointment with the understanding that

InventorsDigest.com | April 2015

[ had 10 minutes. I got in my car drove to
Bowling Green, KY to meet with 3 buyers.

[ had a 1.5 hour meeting and left with an
order for a full container of chairs. That was
our first sale.

: What is the single most important tip

you could give to an inventor?

: Do not approach a large company with

an undeveloped idea. This statement will
raise some eyebrows. When | took my
Christmas motor to Noma | had an asset.
The product was ready for market. All
Noma had to do was insert their name into
the packaging that's how they could get the
product in with their customers at the 11th
hour of the first year. That is how [ was able
to do the best deal for me, including up
front licensing fee and much higher royalty
than usual. Think about this, generally the
more you do in developing your idea the
more assets you generate, the more assets
you have the more the product is worth
and the more product value means greater
leverage in all the negotiations. It's the same
formula in almost all business deals. Too
many inventors often misunderstand the
value of the ‘idea’. There are exceptions to
the rule, but try taking an idea to General
Electric® and see how far you get compared
to approaching them with a patented new
technology that you have fully developed.

: Have you had any major marketing

disasters with your inventions?

: Of course and no one bats a .400 average,

we all make mistakes. Mine was more
costly than most because | had obtained

sports licenses for
MLB, NFL, NBA

and NHL and each
license required a
large upfront advance
against royalties.

The concept was
similar to the old
style picture flip

books. We had a

patent because of the




plastic gripping handle. We use actual film
footage for the MLB Players Association

of an important event for fun and learning
new techniques. Mickey Mantle was the
company spokesman and traveled to sports
shows signing autographs. The first sale

| made was to Toys-R-Us and no one
purchased the product at retail. | did my
homework, it was really a cool product and
all the clubs and players loved the concept.
However, as | often caution inventors, until
the customer takes their hard earned dollars
out of their pocket and buys the product
you never know for sure that the product is
a winner.

Q: What was the most exciting product

you invented?

A: The world’s first electrical plug that

converted AC/DC current and UL
approved. | can not disclose too much
detail because | am still working on the
patents for this product.

Q: What new product are you working on

at present?

A: A new and different kind of foot

defoliator. Butter Feet is a new and different
kind of foot defoliator with the patent
pending. The new technology exfoliates
the feet, which
is different
from the
products with
pumice stone
or sandpaper.
The Dome
will not wear
out so there

is no need to
replace those
messy sanding

disk from other
products.

This personal
pedicure
device will be
called Butter
Feet™ The

fact that it is the world's first and only,
compact, personal pedicure unit designed
for the shower and engineered to operate
on convenient AA batteries is a great
feature. We developed a patent-pending
personal care pedicure device with a state-
of-the-art, long lasting dome and bearing
system that delivers a high RPM for fast
and professional results. The dome will be
manufactured using a proprietary injection-
molded abrasive surface to afford the user
the satisfying experience of a professional

\.

b Shower Exfollator

ButterFeet
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pedicure, removing unwanted build up

of dead skin with little or no wear to

the dome. We are filing a second patent
application on this process for absolute and
exclusive rights. We will trademark the
term Abrasi-tek™

| am also working on several products for
other clients.

: David, when do you plan to retire?

: Never. At a young age of 73 | am truly

blessed to be involved in such an exciting
world of inventing and working on new
inventions on behalf my many clients.
These continued opportunities have kept
me energized to the point that | can hardly
wait to see what new ideas are just around
the corner. Honesty, | have not worked a
day for the past 35 years.

My approach to life has been to try to

be happy with what [ have, to be honest
and to be generous with others. Life has

a way of returning that energy to you so
that you don't have to hunt for success and
happiness, it seems to find you.
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AHOLS d4A0D



PROTOTYPING

How to Fail at a Kickstarter Campaign

y Kickstarter campaign failed and it is all my fault. In fact, [ think [ made every mistake

possible in launching a crowdfunding campaign up to and including the moment half

way through the campaign when [ decided that | would write my prototyping post

about how my campaign failed and what not to do.
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This proieots funding goal was notroached

The first 1/12 Scale R/G car with an underbody aercdynamic Lt e g @

Funding unsuccessful. Only 1 backer - was not friends and family.
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Crowdfunding sites have be-
come increasingly popular in
recent years. They are a great
way for the individual inven-
tor or a startup venture to raise
capital and generate buzz that
can drive sales and brand aware-
ness long after the campaign

is over. However, when done
poorly, you end up with a lump
of wasted time, a product that
likely will never see the light of
day, a feeling of rejection and a
whole lot of friends that are sick
of hearing about your cam-
paign. This is a primer on how
crowdfunding works and what
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not to do, unless you only want four backers and $230 of a $3000 goal.
What is Crowdfunding ?

Crowdfunding is a funding practice for a project or venture where money contributions are raised
from a group of people. While it's often difficult to find a few investors with a lot of money to fund
a new product, it may be easy to find hundreds or even thousands of people to invest small amounts
of money to get a project off the ground. Several crowdfunding platforms exist such as Indiegogo
and Kickstarter as a way to connect project initiators (those with a project they are looking to get
funded) and individuals or group who support the idea. Crowdfunding platforms are open to many

types of projects including films, inventions, events, philanthropic initiatives and more.

Project initiators can structure their campaigns to offer rewards to the people that pledge money.
These can be almost anything but are usually a website mention, the product they are seeking
funding for or even an all inclusive vacation packages for those that contribute large amounts. Each
crowdfunding site has different terms, but usually the campaign is only given the money

if they reach their funding goal.
My Product

My failed Kickstarter project was an R/C car kit. In addition to working at Edison Nation, | have a
small R/C car parts business on the side with my friend Brian Watson called Vectorworks RC. | have been
racing R/C cars since 1993 and it has stuck with me ever since. | met Brian when | worked for a
NASCAR team and gave him the bug too. For about a year, we made upgrade parts for other manu-
facturers’ cars. However, | decided that [ wanted to make a full car kit. [ looked at some existing car
designs and | saw an opportunity to make a better car by making it more

aerodynamic. We started designing it in June of 2014 and after a couple of iterations the
Kickstarter for the Vectorworks Hornet campaign went live just before Thanksgiving.

’ ’ N | ‘ $ ‘ - ! : f n
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Mistake #1: The product was
not as good as I thought.

[ am decent R/C driver, but not
great. To help with the develop-
ment of the car, | enlisted a pro-
fessional R/C driver, Dana Bailes,
to help me out. (Yes there is such

a thing as a pro R/C car driver.)
After some testing, we took the car
to the U.S. Indoor Championships
in Cleveland over the Thanksgiv-

ing weekend, and we got killed.

The car was over half a second
) The Vectorworks Hornet with custom carbon fiber chassis and Lexan

slow on a 9 second lap, and in a class [EHIHSSESEINN

of 16 cars we finished 13th. The

concept and the execution were just not good enough, but the campaign may have still worked if [ had

gotten the next steps right.
Mistake #2: The video did not add any value

My video was ok, but not great. To make the video, | had my friend, Rob Harris, help me out. He is a
guerilla videographer and an expert in motorsports marketing. He did the initial cut of the video, and

[ thought it was great, but | did not appear in it once. Crowdfunding videos almost always have the
inventor or project lead as a central focus. Just days before launch we decided to shoot a few additional
segments of me talking and spliced them into the video. Boom, done. However, my segments were aw-

ful. T did nothing to convince the audience that I was either an expert in the field or a good person to

my  give money too. [ did not smile once

except for a little smirk at the very
end. | have been on camera plenty, in-
cluding Everyday Edisons, but [ blew

it this time.

Mistake #3: I couldn't secure any

news coverage.

| already have an R/C brand so | am
familiar with all of the forums and
blogs that release news about new
products. I also used to write for the
biggest R/C car magazine, R/C Car
Action, and | thought it would be a

The smirk. Would you buy a toy car from this guy?
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slam dunk for them to run a piece on the car. | did not contact any of my 5-10 media outlets before
the launch of the campaign, assuming they would all run the story. Only one of them did.

As it turns out, most of the R/C car sites only publish news about products in production. The out-
lets were either confused about the
concept of Kickstarter or uninter-
ested in running a story

of a product that was only theoreti-

5
Y
O
_|
O
_|
<
e
Z
@

cally going to be produced. Even
my friends at R/C Car Action told
me they would be happy to run the

story once the car got made. It was
frustrating to get the reject notices

while time was ticking down on my
campaign. | did not have my media

My car barrel rolling on its own at the U.S. Carpet Nationals.

outlets prepped for the project and
it killed my chances of being successfully funded.

Mistake #4: The product was too niche.

My product was too niche to be successful on a crowdfunding site. Most successful product-based
campaigns are for products with mass-market appeal such as watches, coolers, video games and 3D
printers. R/C cars can be broad audience products, but not mine.

Only a certain percentage of the population would purchase an R/C car, and of that percentage,
maybe 5-10% of R/C car enthusiasts actually race R/C cars. Of those that percentage, only 1-5% run
the class of car that [ designed, and [ was trying to drive them to an unfamiliar platform to buy a car
that only theoretically exists. The market potential becomes vanishingly small very quickly, and it
was unlikely to ever be a good fit for crowdfunding.

The Good News

It may seem like | am being hard on myself, but in a way, my failed Kickstarter campaign helped me.
If I hadn't gone with a Kickstarter campaign, | might have invested a few thousand bucks to have
100 kits made and then tried to sell them. With Kickstarter, | was able to '
test the interest of my product without having a tangible product.

When it tanked, at least [ was not sitting on a ton of excess product
inventory. [ was able to kill that product and move on to the next idea
that may be better than this car was ever going to be. It also got me to
go through the crowdfunding process first hand so | can better
understand the effort it takes to get a campaign launched. Hopefully,
sharing my mistakes will help you to assess whether or not Kickstarter
is a viable option for your idea as well as potential pitfalls to avoid in Visit Jeremy @
http://blog.edisonnation.com/category/

order to be successful. .
prototyping/
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Innovation Divaz Melinda Knight
& Dhana Cohen from the Women
Inventorz Network

Dhana Cohen is the co-founder of www.inventorznetwork.com the
only connection platform in the inventor industry. From Media to
Pitch sessions, to Industry Experts and Buyers, Dhana & Melinda

have created an amazing network for all to get involved in!
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international home

+housewares show [ IRVZ=18110]1 6]

RIS Corner

New products at the Home & Housewares Show

Bloomberg Business states that 2015 is the year of innovation. And we agree after attending this years International Home &
Housewares Show in Chicago March 7-10. Sunny skies and great products will be remembered by the nations top retail buyers.

Inventorz Network has selected just a few (which was incredibly hard to do, by the way) of the Inventor's Corner innovations.
The International Home & Housewares Show has developed one of the industries top notch educational and support programs
for their inventors. We are honored to be part of their selected sponsors again this year.

More importantly, is the reminder of what is going on in the minds of new inventors, those who believe in their idea, take it to
the next level and get their products ready for market. As well, taking the big leap to attend the nations largest tradeshow with
the hope of being picked up by retailers and making their dreams come true.

| MOTION-ACTIVATED
Mm]“c'&‘ﬂﬂﬂlﬂﬁi’

EhoNToxiC One of the first product lines, solves an age old dilemma —
FRIENDLY! the smell of garbage and does it in a way that is patented,

non-toxic and lasts for months. Top if off with a replaceable

cartridge, this Pail Refresher wins our vote as a leading in-

novation both for consumers and retailers.

If you are a cook or know of one then this next great
product will make tons of sense! Taco Tuesdays are
a favorite rotation in our family, each week I dread
taking the fat out of the pan, afraid of the bowl will
fill with the hot oil. Now none of us has to worry.
Easy Greasy has given back the Taco Tuesday in

my family as well as yours!
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Millions of bottle water drinkers each day choose
to drink their bottles, yet sometimes not as easy or
simple when trying to juggle driving, running,
working at our computers or talking on the phone.
Kap Tap pierces the regular cap and turns it into

a squeeze bottle. KapTap is a simple,yet very
innovative solution which no one until now has
thought of — Brilliant!
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I love to bake, yet rolling out the dough has always been
frustrating, many times | choose to take the easy route and
buy a pre-made pie crust. Well, now I don't have to and
neither do you. Dough EZ creator knew there had to be a
better way, so she created a dough sleeve of sorts, with
pre-marked sizes. All you need to do is place the dough inside
the pieces of silicone and begin to roll to your desired size.
Not only will your dough turn out perfect, you will never
have to worry about it sticking to the rolling pin or the mess
with all that extra flour!

Selecting just 4 products was the toughest job [ had this month, as the Houseware Show
delivered some incredible inventors, kudos to the staff for not only bringing new innovation
but incredible programming, education for the inventors and life changing pitching opportu-
nities to the panelists.

As an organization that also supports the inventor community throughout the year with
education and industry experts that guide inventors in the retail maze, we wanted to make
sure to thank our sponsors for this years show EzCom and Meltzer Media for believing in

ME L lII

EDI that speaks your Lingo™ MEDIA PRODUCTIONS

the connections of our network.

Contact Dhana @

www.inventorznetwork.com
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Crowdfunding Tips & Tricks

API (application program interface) is built specifically for platform businesses like marketplaces, crowd-
funding sites and small business software. These platforms are empowering millions of users worldwide to
unlock all kinds of creative commerce. Through its proprietary VedaTM risk engine, WePay (for example)
gives platforms a flexible payments API that provides a great user experience while still being able to take on
all their fraud risk and compliance burdens.
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1. Get to the Point: Create a clear, direct and impactful explanation of the need. Make sure to spell out what you
are fundraising for, why the cause is important to you and what difference each donation will make but keep it

as short and sweet as possible.

2. A Picture is Worth a 1000 Words: The more visuals you can bring to the table, the better. If photos and videos
are available don't hesitate to showcase them to best highlight your cause or mission.

3. Make the first move: Get the ball rolling by making the first donation to your fundraiser, your friends, family
and associates will follow your lead. Be mindful of how much you give as well. If you want people to donate
$100, don't donate less as you are setting the bar for others to follow.

4. Update, Update & Update: It's a given that you need to connect to as many social media channels as possible
to spread the word about your fundraiser but it's also important to keep donors up to date on the status of your
fundraising efforts. Changes in the status of a fundraiser such as raising your fundraising goal is information es-
sential to share through Facebook, Twitter, email, etc.

5. Don't Forget To Say Thanks!: Crowdfunding sites will automatically send a confirmation message to your do-
nors which will also thank them for their generosity but a personalized thank you note will truly show your ap-
preciation. A list of donor emails can be made available to you for those who have opted to identify themselves.

6. Double Check Your Math: When asking for money most of us want to stick to just asking for what is needed
and nothing more but don't forget to take into consideration additional expenses that can come up. For
instance, crowdfunding for a new business can mean dealing with new kinds of taxes, marketing expenses, etc.
that you may not initially think about. Think it through first before establishing the goal.

7. The early bird gets the worm: Prep work matters. Before you launch your crowdfunding campaign, reach out to
potential donors to let them know what you're up to and how you'd like them to be involved. Campaigns that
have the supporter base established in the beginning have a much greater chance of succeeding than those who
set up the fundraiser and then begin reaching out to the community for donations.

8. Sweeten the Pot: Like anything in life, incentives get people's attention.  Be resourceful and find ways to in-
spire people to donate, even more than once! Find a desirable prize to offer up as a giveaway. A giveaway such
as donors who contribute more than $100 can be entered to win an Apple iPad can help you get closer to the
fundraising goal. Certain platforms offers these kinds of incentives for people to donate to fundraisers happen-
ing on their platform.

9. Do Your Research: There are a lot of options out there to choose from to host your fundraiser but which one is
the right one for you? Commission rates can differ along with varying rules on what you get or don't get based
on meeting your goals. Some crowdfunding site specialize in certain kinds of fundraisers over others so dig
around a bit to make sure you're selecting the best platform for you.

10. Take if offline: Social networking is key to creating momentum, but don't forget you can raise awareness about
your campaign through face to face encounters at work, social and community gatherings. Also, don't forget
about the media -- your local newspaper, TV and radio outlets may be interested in sharing your cause with the
general public too.
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BAD IDEAS

Some of the World's Worst Car Patents and Why They Never Made It!

The world is full of designers, engineers and inventors who are constantly evolving and improving the au-

tomobiles we use. Among that group, there are also a few star gazers who are trying their best to make their

dreamed up sci-fi ideas into a reality.

Below is a selection of interesting automobile patent applications filed “:R”“TING [M‘I{EN
PLAYING GAMES IN THE
BACK OF THE CIR?

over the years that didn't quite make it to the market - we'll let you
decide why! For the benefit of the designers, who clearly gained their
engineering knowledge by watching repeats of Wallace & Gromit, we

have imagined what the promotional material for their products might

have looked like.

We imagine that the inventor of this product, Margaret T. Alexander,
came up with this idea on a very long journey to Great Yarmouth on a

hot summer's day, with two screaming children in the back of the car.

The object’s purpose is to create a “removable divider for the back seat
of a vehicle to separate sparring siblings or the like".

We can sense poor Margaret's irritation and despair, and imagine the Our hack seat car divider will stop your ltle treasures
chaos that usually erupts in her family car journeys as she writes the fsim oo g Saring sk "“’"“: thatiyex o I":;”
patent application..."a practical car seat divider that will totally isolate Ccar jourucy!

one child from another during long or even short trips when the sibling | The Car Seat Divider Construction
Patent US 6142574

rivalry between the children reaches the dangerous level such that each

child has their own private space and the urge to interact with one another in a negative manner is virtually

eliminated”.....and breathe.

Margaret rejects current car dividers as just not being good enough
to keep her little brats apart, because these products that are already
on the market "have no barrier present below the level of the seat and

as a result they can still kick at one another in an attempt to annoy or

otherwise exhibit dominance over their sibling rival for the affection

and/or attention of their parents”.

For now, Margaret, we'll stick with our ordinary seats and accept that
our children will just have to bear one another for their future car

journeys until adult-hood.

Patented in 1959 by inventor Einar Einarsson, this inventor had the

dream of many designers before him. He wanted to take the family

YOUR COMMUTE TO WORK WILL

never be the same! automobile to the skies.

BEAT YOUR COLLEAGUES T0 WORK BY

Junply ing over them! In the patent, Einersson defines the purpose of the invention as to

“provide a ground vehicle with propellers and wings, as well as wing
The Flying Car - Patent US 3090581

flaps so that the vehicle may take off and fly in the air”.
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The idea behind Einarsson's ‘flying car’ was to create an automobile that looks and operates on the ground
as a normal car with the addition of propellers and wings that allow the vehicle to “take off and fly into the

- N

air .

Although the bird like design is impressive to look at, this winged % yn_ em

vehicle never quite made it to production. Let's face it; it's highly

questionable whether this automobile/flying machine would have C“FFEE MAKER

ever worked on the ground, let alone in the air.

Clearly these inventors had never heard of Starbucks! GET Yol]R FRESH l]lX ]

We're not sure how safe it is to start brewing fresh coffee while
driving down the M25, although the patent does clearly state that
this in car coffee maker “allows the driver of a motor vehicle to
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Make a fresh
cup of boiling

brew a cup or other single portion of brewed beverage without hot coffee
whilst cruising

taking attention from the road". down the
motorway.

A device that sprays out hot water whilst on the move doesn't st waleh out

for those
speed ¥
patent also fails to describe how the driver is to drink the coffee bumps!

seem like the safest option for a nice cuppa and unfortunately the

after it has been made with-

out ending up with a face The In-Car Coffee Maker
full of hot coffee! Patent US 5233914

The title of this patent
pretty much fully describes the purpose of its design.

The idea of this device is to have a unique bar code on every car,
which is scanned by passing police cars. If the car is registered as
stolen, an array of James Bond style gadgets are deployed. These
include the car's engine being remotely switched off, or its tyres
punctured with bullets, or other mechanical means (including jack

knives!).

Whilst this device may work in bringing a stolen car to a halt, it is

Never worry about thieves gettmg
away with stealing your car again!

STOP YOUR CAR SAFELY in the situation, either on, or near the road.

most definitely extremely dangerous for almost everyone involved

using remotely activated jack knives or bullets. Our favourite part of this patent application, however, is the very
Bar code to stop a stolen car technical drawings and the decision tree included in the patent (be-
Patent US 7108178 low) which ends simply with "STOLEN CAR STOP".

Useless invention or a work of genius? We'll let you decide.
Information Source: google.com/patents

We'll run more of these as space allows.
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INSIDER INFO

Open Innovation: An Open Door to Opportunity

Like many inventors and entrepreneurs, Sumitra Rajagopalan is on a personal mission to help the world.
TheCEO and founder of Bioastra Technologies Inc., a smart materials company headquartered near Mon-
treal, aches for her compatriots in India who suffer from the blistering summer heat. Her dream is to invent
new fabrics that will protect them from heat stress.

She launched her organization to eventually turn that dream into a reality. She created solutions for smart
materials that change their properties in an almost lifelike manner, quickly reacting to external stimuli. For
example, a coating she created can absorb body heat in hot weather and release it back in cold weather.

The organization grew at a moderate pace until Sumitra became active with an open innovation (OI) solu-
tion provider network, and then that growth accelerated. She found that her smart polymer technologies
were not only suitable for clothing; they had important applications for the packaging, oil/gas, medical
device, pharmaceutical, animal health, and smart-home industries. Thanks to OI, she's now working with
Fortune 500 clients in a variety of sectors. She's expanding the resources she needs to fulfill her original
dream, and building a thriving business, too.

As OI Surges, Solution Providers Reap Rewards

Sumitra is taking advantage of the growing adoption of Ol, a strategy that large organizations are using

to maintain their market leadership. With the ever-growing pressure to reduce new product development
cycles, these companies realize that they must reach outside their networks to create and launch ground-
breaking products faster. Through OI, they are accessing complementary technologies from inventors, en-
trepreneurs, designers and research labs, and incorporating them into their development processes. Through
collaboration with these solution providers, companies can reduce R&D development time by months or
years. GE Industrial Solutions hosted a rotary handle design competition for its molded case circuit break-
ers and ultimately chose five winning solutions to be incorporated into their product. As a result of the Ol
competition, GE anticipates it will launch the state-of-the-art circuit breaker platform in half the time of its
previous product launches.

Companies, like GE, are looking for new approaches from technologies for controlling and improving the
stability of food, to alternatives for chrome and zinc coatings, to more ergonomic handles that improve
product performance. Solution providers benefit from many types of collaboration, including joint devel-
opment partnerships, mentoring, and multimillion-dollar licensing arrangements. Each new engagement
represents a new business development opportunity, expanding their business channels and the opportunity
to apply their technology in ways that they had not imagined.

It's not just product development that these large enterprises are looking to accelerate. Many also see Ol as
a strategy for becoming better world citizens. Organizations like Cisco, the NCAA, the NFL, GE, Under
Armour, and the Climate Change and Emissions Management Corporation (CCEMC) have launched highly
public Grand Challenges to help find solutions to complex problems—i.e., global warming, Internet security
threats, and traumatic brain injuries incurred in sports or battle. These Grand Challenges are especially com-
pelling for inventors who can make a meaningful contribution to society while earning significant monetary
prizes. For example, in 2014 alone, prizes of $25 million were offered to solution providers on NineSights.
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com, NineSigma's open innovation platform.

Last fall, we collaborated with Harris Poll to understand how executives at organizations with $1 billion or
more in revenues envision the impact of their innovation programs. Their responses reinforced the oppor-
tunities for solution providers:

® 80 percent of corporate executives expect their company to increase its budget for innovation
programs in 2015.
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® 87 percent of corporate executives say their company has the resources and capabilities to
leverage innovations from external partners.

® 68 percent of corporate executives say their company is using prize-based competitions to
innovate their products and services.

But just because Ol is widespread doesn't automatically mean that every potential solution provider stands
to benefit. Those who want to realize benefits from the surge in Ol need to understand the priorities of
the enterprises they want to reach. These solution seekers are not crowdsourcing; they're “smart sourcing.”
They're reaching out to find people with the precise expertise they need, and an ability to bring their solu-
tions forward. Instead of the “average,” they want the “extraordinary.”

Extraordinary is just what Scott Jewett, CEO of R+D research company Element-Y delivered when re-
sponding to a request by the US Department of Defense (DOD). At the time, he headed another engineer-
ing firm and was asked to survey the damage to the Pentagon after the September 11 attack. The DOD's
goal was to find a way to better protect the Pentagon Building inhabitants in the future. Since traditional
methods were not possible, Scott invented a novel solution that won the contract against 11 other pro-
posed solutions. Ultimately, his innovation was chosen. He wrote the specifications and procedures, and
installed his seven-layer compo site system to protect the Pentagon from bomb blasts and extreme force.
Scott credits an open innovation mindset that enabled him to identify the true essence of the challenge and
invent a game-changing solution. Instead of thinking "What are they asking for’, he considered "What do
they really need’. And from there a novel solution was born.

Best Practices for Solution Provider Success

How can other solution providers reap the benefits of increased Ol activity? Following are best practices
for others who would like to follow in the footsteps of Sumitra Rajagopalan and Scott Jewett:

e  Work with Ol intermediaries: These firms are engaged by enterprise clients who have
immediate technology needs, and they're always looking to expand their global solution
provider networks. Choose long-established firms known for vetting both solution providers
and seekers across diverse industries and technical disciplines. The intermediaries who are most
helpful will seek out solution providers and engage them in a specific opportunity relevant to
their backgrounds, interests and capabilities.

e Expect the unexpected (and then capitalize upon it): Once solution providers join an Ol
network, the intermediary will alert them when opportunities are relevant to their technical
know-how. Being open to these opportunities, no matter where they come from, can help a
solution provider find growth in unexpected and lucrative markets. Many intermediaries also
offer online Ol platforms where solution providers can access companies’ needs and respond
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directly. Inventors should bring the same openness to this online process—evaluating whether
they might have the core technologies that an organization needs, regardless of the end application.

e Acknowledge the elephant in the room: While our motto at NineSigma is “fearless innovation,”
we realize that solution providers often approach Ol with trepidation because they want to
be sure to protect their IP. Inventors should consider taking a page from Sumitra Rajagopalan’s
playbook, and put protections in place from the start. Before she enters into any engagements,
Sumitra works with solution seekers on a simple, one-page term sheet. The document defines
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each party's pre-existing (background) IP as well as foreground (emerging) IP. It also specifies
tipping points—i.e., milestones where both parties decide whether to advance to the next stage

of a project, and how IP is handled at those junctures.

e Develop an IP strategy, too: For Sumitra, the bigger issue—and opportunity—is to have a
strategy for capitalizing on the IP being developed through each Ol collaboration. When
managed properly, Ol actually nurtures IP. Projects won through Ol expand a solution
provider's available technologies, making them valuable to an increasing number of enterprises.

e Make a good first impression: Start with submitting proposals that are thorough but concise,
with wording that's clearly understood. Exhibit your expertise in the technology being sought
and provide compelling data.

¢ Show you can go the distance: Demonstrate to the solution seeker that you not only have a
promising technology, but that you're capable of being a partner in getting it commercialized.

e Think differently: Make sure to understand the true "essence” of a challenge. Scott observes that
often, problems are presented in terms of potential solutions. Ask yourself: “What is the real
need here?”, “Specifically what constitutes a game-changing solution?” If the problem statement
contains anything that could be considered a solution, it probably isn't distilled to its essence.
Great Ol solvers see what others don't; they read between the lines.

In our global economy that has been flattened by the internet, Ol is the “front door” to large enterprises
that provides access to any inventor. Removing the barriers of the traditional supply chain, Ol offers an
efficient pathway for realizing their ambitions. Approach Ol strategically and with confidence, and your
dreams, too, can come to fruition.

About The Author:

Denys Resnick is Executive Vice President of NineSigma which provides
innovation services to organizations worldwide. Founded in 2000, NineSigma
helped pioneer the practice of Ol. The company has the largest open global
network of solution providers and an extensive database of existing solutions
spanning numerous industries and technical disciplines. For additional
information, go to NineSigma.com,

For more information,
www.NineSigma.com
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NEWS & NOTES

Recognizing Academic Innovation:
2014 Fellows of the National Academy of Inventors

170 Academic Luminaries Elected to Fellow Status

By Lauren Maradei

In December 2014, the National Academy of Inventors (NAI) announced the election of 170 distin-
guished innovators to the 2014 class of NAI Fellows.

NAI Fellow status is a unique professional distinction accorded to academic inventors who have
demonstrated a highly prolific spirit of innovation in creating or facilitating outstanding inventions
that have made a tangible impact on quality of life, economic development, and the welfare of
society.

Including the newly elected 2014 Fellows, the number of NAI Fellows now totals 414 outstanding
academic inventors and innovators, representing more than 150 prestigious research universities
and governmental and non-profit research institutions.

Collectively, the 414 NAI Fellows hold nearly 14,000 U.S. patents and include 61 presidents and
senior leadership of research universities and non-profit research institutes, 212 members of the
other National Academies, 23 inductees of the National Inventors Hall of Fame, 16 recipients of
the U.S. National Medal of Technology and Innovation, 10 recipients of the U.S. National Medal of
Science, 21 Nobel Laureates, 11 Lemelson-MIT prize recipients, and 112 Fellows of the American
Association for the Advancement of Science, among other awards and distinctions.

The induction of new NAI Fellows is part of the annual conference of the National Academy of
Inventors, held this year in March at the California Institute of Technology in Pasadena. U.S. Patent
and Trademark Office (USPTO) Deputy Commissioner for Patent Operations Andrew Faile is the
keynote speaker for the induction ceremony, where Fellows are presented with a special trophy,
newly designed medal, and rosette pin in honor of their extraordinary accomplishments.

A complete list of all NAI Fellows is available at www.academyofinventors.org.
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THE 2014 NAI FELLOWS

IIhan A. Aksay, Princeton University

Nancy L. Allbritton, The University of North Carolina at Chapel Hill

Jan P. Allebach, Purdue University

Daniel W. Armstrong, The University of Texas at Arlington
Frances H. Arnold, California Institute of Technology
Kyriacos A. Athanasiou, University of California, Davis
Nadine N. Aubry, Northeastern University

David Baltimore, California Institute of Technology

Amit Bandyopadhyay, Washington State University
Joseph J. Beaman, Jr., The University of Texas at Austin
James A. Birchler, University of Missouri-Columbia
Donald R. Bobbitt, University of Arkansas

Jeffrey T. Borenstein, The Charles Stark Draper Laboratory
H. Kim Bottomly, Wellesley College

Scott A. Brandt, University of California, Santa Cruz
Steven P. Briggs, University of California, San Diego
Robert A. Brown, Boston University

Karen J.L. Burg, Kansas State University

Robert H. Byrne, University of South Florida

A. Robert Calderbank, Duke University

Emily A. Carter, Princeton University

Alexander N. Cartwright, The State University of New York
H. Jonathan Chao, New York University

Ching-Shih Chen, The Ohio State University

Ashutosh Chilkoti, Duke University

Arul M. Chinnaiyan, University of Michigan

Steven Chu, Stanford University

James J. Coleman, The University of Texas at Dallas

J. Edward Colgate, Northwestern University

Barry S. Coller, The Rockefeller University

R. Graham Cooks, Purdue University

Rory A. Cooper, University of Pittsburgh

Harold G. Craighead, Cornell University

Charles S. Craik, University of California, San Francisco
Alfred J. Crosby, University of Massachusetts Amherst
Marcos Dantus, Michigan State University

Huw M.L. Davies, Emory University

Mark R.D. Davies, University of Limerick

Mark E. Dean, The University of Tennessee, Knoxville
Richard D. DiMarchi, Indiana University

Michael A. Dirr, The University of Georgia

Richard A. Dixon, University of North Texas

John P. Donoghue, Brown University

Jonathan S. Dordick, Rensselaer Polytechnic Institute
Jennifer A. Doudna, University of California, Berkeley
Anatoly Dritschilo, Georgetown University

Robert V. Duncan, Texas Tech University

Russell D. Dupuis, Georgia Institute of Technology
Victor J. Dzau, Duke University

James H. Eberwine, University of Pennsylvania

Elazer R. Edelman, Massachusetts Institute of Technology
J. Gary Eden, University of lllinois at Urbana-Champaign
Jennifer H. Elisseeff, Johns Hopkins University

Sir Martin J. Evans, Cardiff University

David A. Evans, Harvard University

Gregg B. Fields, Torrey Pines Institute for Molecular Studies
Stephen R. Forrest, University of Michigan

Michael W. Fountain, University of South Florida
Ingrid Fritsch, University of Arkansas

Cynthia M. Furse, The University of Utah

Elsa M. Garmire, Dartmouth College

Samuel H. Gellman, University of Wisconsin-Madison
Amit Goyal, Oak Ridge National Laboratory

Bruce D. Hammock, University of California, Davis
Justin Hanes, Johns Hopkins University

Frank W. Harris, The University of Akron

Vikki Hazelwood, Stevens Institute of Technology
Maurice P. Herlihy, Brown University

John C. Herr, University of Virginia

David R. Hillyard, The University of Utah

Jeffrey A. Hubbell, The University of Chicago
Suzanne T. lldstad, University of Louisville

M. Saif Islam, University of California, Davis

Robert D. Ivarie, The University of Georgia

Allan J. Jacobson, University of Houston

Trevor 0. Jones, Case Western Reserve University
Michael E. Jung, University of California, Los Angeles
Kattesh V. Katti, University of Missouri-Columbia

Jay D. Keasling, University of California, Berkeley
Behrokh Khoshnevis, University of Southern California
Marcia J. Kieliszewski, Ohio University

Michael N. Kozicki, Arizona State University

Juan C. Lasheras, University of California, San Diego
Wen-Hwa Lee, China Medical University

Chiang J. Li, Harvard University

James Linder, University of Nebraska-Lincoln

Stuart M. Lindsay, Arizona State University

Robert J. Linhardt, Rensselaer Polytechnic Institute
Philip S. Low, Purdue University

Yuri M. Lvov, Louisiana Tech University

Asad M. Madni, University of California, Los Angeles
Marc J. Madou, University of California, Irvine
Richard A. Mathies, University of California, Berkeley
Richard D. McCullough, Harvard University

Carver A. Mead, California Institute of Technology
Wen Jin Meng, Louisiana State University

Xiang-Jin Meng, Virginia Tech

Thomas 0. Mensah, Florida State University
Antonios G. Mikos, Rice University

Richard K. Miller, Olin College of Engineering

Duane D. Miller, The U. of Tennessee Health Science Center
Jan D. Miller, The University of Utah

Sergey B. Mirov, The University of Alabama at Birmingham
Jeffrey R. Morgan, Brown University

Brij M. Moudgil, University of Florida

José M.F. Moura, Carnegie Mellon University

Shuji Nakamura, University of California, Santa Barbara
Jagdish Narayan, North Carolina State University
Shree K. Nayar, Columbia University

Douglas F. Nixon, The George Washington University
Babatunde A. Ogunnaike, University of Delaware
Iwao Qjima, Stony Brook University

Nicholas A. Peppas, The University of Texas at Austin

Michael A. Peshkin, Northwestern University

Victor L. Poirier, University of South Florida

Mark R. Prausnitz, Georgia Institute of Technology

Darwin J. Prockop, Texas A&M University

Alain T. Rappaport, Institute for Human and Machine Cognition
Renee A. Reijo Pera, Montana State University

Daniel E. Resasco, The University of Oklahoma

Rebecca R. Richards-Kortum, Rice University

Yasuko Rikihisa, The Ohio State University

Pradeep K. Rohatgi, University of Wisconsin-Milwaukee
Barbel M. Rohrer, Medical University of South Carolina
Erkki Ruoslahti, Sanford-Burnham Medical Research Institute
B. Don Russell, Jr., Texas A&M University

Ram Sasisekharan, Massachusetts Institute of Technology
W. Gregory Sawyer, University of Florida

Axel Scherer, California Institute of Technology

Joseph M. Schimmels, Marquette University

C. Richard Schlegel, Georgetown University

Said M. Sebti, H. Lee Moffitt Cancer & Research Institute
George E. Seidel, Jr., Colorado State University

Arup K. Sengupta, Lehigh University

Wan Y. Shih, Drexel University

Kevin M. Short, University of New Hampshire

Richard B. Silverman, Northwestern University

Marwan A. Simaan, University of Central Florida

Raj N. Singh, Oklahoma State University

Thomas C. Skalak, University of Virginia

Mohamed Y. Soliman, Texas Tech University

Bruce J. Tatarchuk, Auburn University

Gordon A. Thomas, New Jersey Institute of Technology
Mark E. Thompson, University of Southern California
Thomas G. Thundat, University of Alberta

Richard B. Timmons, The University of Texas at Arlington
Mark L. Tykocinski, Thomas Jefferson University

Kamil Ugurbil, University of Minnesota

Anthony J. Vizzini, Wichita State University

Horst Vogel, Ecole Polytechnique Fédérale de Lausanne
Nicholi Vorsa, Rutgers, The State University of New Jersey
Gordana Vunjak-Novakovic, Columbia University

Kristiina Vuori, Sanford-Burnham Medical Research Institute
Kevin M. Walsh, University of Louisville

Christine A. Wang, Massachusetts Institute of Technology
Shaomeng Wang, University of Michigan

Paul H. Weigel, The University of Oklahoma

Jonathan A. Wickert, lowa State University

Alan E. Willner, University of Southern California

Richard C. Willson, Ill, University of Houston

Chi-Huey Wong, Academia Sinica

John A. Woollam, University of Nebraska-Lincoln

Shelby D. Worley, Auburn University

Chris Xu, Cornell University

Ping Xu, Shanghai Jiao Tong University

Zhi Xu, University of Missouri-St. Louis

Janet K. Yamamoto, University of Florida

Shu Yang, University of Pennsylvania

Michael J. Yaszemski, Mayo Clinic

Phillip D. Zamore, University of Massachusetts Medical School
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re you an ambivert? Have you ever thought about producing and marketing your invention, versus

patenting and licensing it? If you haven't and you're the kind of inventor who prefers to work alone,

shunning the world of the entrepreneur, then you can skip this article. Just kidding. Read it anyway.
[t might make you feel more confident about your choice as inventor-licensee.

"Ambivert" appears to be a word coined in 1927 by Kimball Young, a sociologist. Young, no doubt, created
the term based on the writings of Carl Jung, the psychologist, who, six years before, who coined the words
extroversion and introversion. Introverts are content to spend time alone with their thoughts. They have

ANOZ d4dNV 1

less need for social stimulation than extroverts. Extroverts are social animals, often the life of the party. In-
troverts and extroverts define the two halves of a spectrum, and, the ambiverts are, of course, in the middle
of that spectrum.

Most people lie one side or the other of dead center in the spectrum, but not at either extreme. My per-
sonal experience with hundreds of inventors over the years is that we tend to lie more toward the introver-
sion side than the extroversion side. The better we are at inventing, the more we want someone else to take
over marketing our inventions so that we can concentrate our efforts on creating. We wish to avoid the
tasks of detailed planning, making contact with prospective licensees, and negotiating face to face. At the
extreme is the narcissist who believes his creative gift rises to the level of genius, and that somewhere there
is a potential partner who will feel deeply honored to serve him or her by handling the tedious work of
marketing. | get at least a couple of letters from this kind of inventor every year, from people wanting me
to broker such a partnership.

An excellent article by Jason Ankeny in the March 2015 Entrepreneur, digs into the advantages and dis-
advantages of each of the three basic positions on the spectrum, making us aware of three writings that
cover various aspects of personality. A paper by Adam Grant, a professor at the University of Pennsylvania
Wharton School, titled Rethinking the Extroverted Sales Ideal: The Ambivert Advantage, reveals a study
of successful sales representatives. (This paper is available on the Internet.) Grant measured introver-

sion and extroversion on a scale of 1 to 7. The sales of reps who scored between 3.75 and 5.50 -- in other
words, the ambiverts -- were nearly 24 percent higher than the extroverts, and nearly 29 percent higher
than the introverts. Professor Grant claims that the characteristics that make the ambiverts achieve higher
sales performance are also the characteristics that make them better entrepreneurs than either extroverts or
introverts.

The book, Quiet: The Power of Introverts in a World That Can't Stop Talking, by Susan Cain, has had
significant influence on our understanding of the effectiveness of introverts on managing businesses. Cain
claims that introverts are less inclined to risk, and are more willing to listen to criticism. But Grant doesn't
see it that way. His assessment of Cain's introversion is that it is closer to ambiversion than introversion.

Brian Little, senior fellow at the Wharton School, and author of Me, Myself, and Us: The Science of Per-
sonality and the Art of Well-Being, adds that the ambivert's ability to adapt sets him/her apart from intro-
verts and extroverts, who may be unwilling or unable to adapt when adaptation is the tactic needed. Little
says that if you're an ambivert you're more likely to succeed as a lone entrepreneur, whereas the introvert

or extrovert will need a partner with complementary qualities.

In one of my Inventors' Digest articles several year ago | sort of jokingly listed the qualities | observed in
the most creative inventors | had personally known. (I say “jokingly,” but my exaggeration is not extreme.)
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As I recall them, they went something like this:
e Forgets anniversaries and birthdays of close relatives and friends.
® Incurs late fees when paying his credit card bills.
e Has forgotten at least one doctor's (or other important) appointment in the last year.
e Unconcerned if his socks don't match as long as they're approximately the same color.
e  Works on new inventions before closing out former inventions.
e Scribbles notes and makes sketches when eating out with friends.
e Loses notes he has written, or can't recall where he filed them.

¢ Unconcerned about the mess in his lab or workshop as long as he can still squeeze in and out
without personal injury.

You might wonder if a high level of creativity identifies with introversion. In my experience it does, al-
though all introverted persons aren't necessarily creative. But my making fun of introverted inventors doesn't
mean that [ think less of them than | do of ambiverts or extroverts. There's need and plenty of room for all
of us, and no doubt some of our best inventions to date have come from introverts. We all know the name,
Bill Gates. He's almost certainly an ambivert, which is why he is well known. But how many of us know who
Chester Carlson was? He is the inventor of the Xerox® process, which drives our laser printers as well as our
copiers.

What I'm suggesting here is that you understand and be true to yourself if you peg yourself as falling too far
outside the ambivert range. If you feel that you are a true introvert, and you want to produce and market
rather than patent and license, you'll probably need a partner who can handle marketing.

Can an introvert discipline himself to act as an ambivert in order to produce and market successfully?
Maybe. But Brian Little states, in his book (above), “Proactively acting out-of-character is going to cause
emotional and physical decline -- the summary word would be burnout.” And burnout may be as significant a
cause of startup failure as lack of capital.

[t seems that we sacrifice a bit of ourselves when we force ourselves to play a role for which our DNA has
not destined us or equipped us. We know from experience that we come into this world hitting the ground
running. By that [ mean even as toddlers, we have definite personalities, which mature to abilities that have
value in the marketplace. And it is these natural abilities that we use to our best advantage.

Not just us as individuals, but our species, too, has profited from our natural abilities. In the most success-
ful tribes, the chief was probably an ambivert -- the person who could speak the
language of both the introvert and the extrovert to bring about the optimum tribal
strength and survival. But the arrowheads and axes that were needed for obtaining
food, and crafting shelter, required an inventor to find precisely the right kind of
stone, and chip away at it contentedly for hours.

So, if you're an introvert, be a good one. And if you must temporarily take on the
role of ambivert, recognize that it will require continuous vigilance and discipline.
As Polonius advises us in Shakespeare's Hamlet,

Contact Jack Lander at:

“This above all: to thine own self be true.” Jock@imventor.mentorcom
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Inventors Digest only publishes the names and contacts of inventor groups certified with the United
Inventors Association. To have your group listed, visit www.uiausa.org and become a UIA member.

Alabama

Auburn Student Inventors

and Entrepreneurs Club
Auburn University Campus
Samuel Ginn College of
Engineering
1210 Shelby Center
Auburn, AL 36849
Grant Moore
hgmOOOI@gmail.com

Invent Alabama
Bruce Koppenhoefer
137 Mission Circle
Montevallo, AL 35115
205-222-7585
bkoppy@hiwaay.net

Arizona

Inventors Association of

Arizona, Inc.
Tim Crawley, President
PO Box 6436
Glendale, AZ 85302
(623) 680-5192
www.azinventors.org

Carefree Innovators
34522 N Scottsdale Rd
Scottsdale AZ 85266
ideascouts@gmail.com
www.ideascout.org

Arkansas
Arkansas Inventors’
Network

Chad Collins

PO Box 56523

Little Rock, AR 72215
Phone: (501) 247-6125
www.arkansasinvents.org

Inventors Club of

NE Arkansas
PO Box 2650
State University, AR 72467
www.inventorsclubofnear-

kansas.org
Jim Melescue President

870-761-3191
Robert Bahn V. President
870-972-3517

California

American Inventor Network

Jeff McGrew Il
1320 High School Rd.
Sebastopol, CA 95472
(707) 829-2391

Inventors Forum
George White, President
PO Box 1008
Huntington Beach, CA
92647-1008
Phone (714) 540-2491
inventorsforum.org

Invention Accelerator
Workshop
11292 Poblado Rd.
San Diego, CA 92127
(858) 451-1028
Enovex@aol.com

San Diego Inventors Forum
Adrian Pelkus, President
1195 Linda Vista, Suite C
San Marcos, CA 92069
(760) 591-9608
www.sdinventors.org

Colorado

Rocky Mountain Inventors’

Association
Roger Jackson, President
1805 So. Bellaire St.

St. 480

Denver, CO 80222
(303) 271-9468
info@rminventor.org
www.RMInventor.org

Connecticut
Christian Inventors
Association, Inc.
Pal Asija
7 Woonsocket Ave.
Shelton, CT 06484
(203) 924-9538
pal@ourpal.com
www.ourpal.com

CT Invention Convention
PO Box 230311
Hartford CT. 06123-0311
860-793-5299

Danbury Inventors Group
Robin Faulkner
2 Worden Avenue
Danbury, CT 06811
(203) 790-8235

Inventors Association
of Connecticut
Doug Lyon
521 Popes Island Road
Milford, CT 06461
(203) 924-9538
www.inventus.org

Aspiring Inventors Club
Peter D’Aguanno
773 A Heritage Village
Hilltop west
Southbury, CT 06488
petedag@att.net

District of Columbia
Inventors Network of the
Capital area
P.O. Box 18052
Baltimore, MD 21220
Ph: 443 794 7350
www.dcinventors.org

Florida
Inventors Council of
Central Florida

Dr. David Flinchbaugh
5635 Commerce Drive
Orlando, FL 32839
407-760-7200
www.Inventorscouncilcentral-
fla.us
drdavidflinchbaugh@
bellsouth.net

Edison Inventors
Association, Inc.

PO Box 60972

Ft. Myers, FL 33906
(239) 275-4332
www.edisoninventors.org
grossrdlab@yahoo.com

Inventors Society of
South Florida

Leo Mazur, President

P.O. Box 6008

Delray Beach, FL 33482
561-676-5677
www.inventorssociety.net
mazurelectric@earthlink.
net

Space Coast Inventors Guild

Angel Pacheco

4346 Mount Carmel Lane
Melbourne, FL 329 0O1-
8666

321-768-1234

Tampa Bay Inventors’
Council

Wayne Rasanen, President
7752 Royal Hart Drive
New Port Richey, FL 34653
(727) 565-2085
www.tbic.us

Hawaii

Hawaii Inventors Club
95-488 Awiki st
Mililani, HI 96789
www.HawaiilnventorsClub.
com
GaryF@Claylnnovations.
com

Idaho
Inventors Association of
Idaho
P.O. Box 817
Sandpoint, idaho 83854
WwWWw. inventorsassociation
ofidaho.webs.com
inventone@hotmail.com

Creative Juices

Inventors Society
7175 W. Ring Perch Drive
Boise, Idaho 83709
www.inventorssociety.org
reme@inventorssociety.
org

Illinois

Chicago Inventors

Organization
Calvin Flowers - President
Maurice Moore - Office
Manager
1647 S. Blue Island,
Chicago, lllinois 60608
312-850-4710
www.chicago-inventors.org
calvin@chicago-inventors.org
maurice@chicago-inventors.org

Black Hawk Hills Entrepre-
neur & Inventor Club
PO Box 173
Lanark, IL 61046
(815) 541-0577
www.bheic.com
info@bheic.com

Illinois Innovators
& Inventors
Don O’Brien, President

Georgia
The Columbus Phoenix City
Inventors Association

P.O. Box 623
Edwardsville, IL 62025

PO Box 8132,

Columbus GA 31908

Mike Turner
cpcinventorsassociation@
yahoo.com

WWW. cpcinventorsassociation.
org

Inventor Association of
Georgia

Dave Savage,

Point of contact

1407 Bunky Lane
Dunwoody, GA 30338
404-323-8686
www.Galnventors.org
dave@davesavage.com
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www.ilinventor.tripod.com

Indiana
Indiana Inventors
Association
David Zedonis
10699 Evergreen Point
Fishers, IN 46037
(317) 842-8438
www.indianainventorsas-
sociation.blogspot.com

lowa

lowa Inventors Group
Frank Morosky-President
PO Box 10342
Cedar Rapids, IA 52410
(206) 350-6035
info@iowainventorsgroup.org
www.iowainventorsgroup.org
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Kansas

Inventors Assoc. of

S. Central Kansas
Richard Freidenberger
2302 N. Amarado St.
Wichita KS, 67205
(316) 721-1866
inventor@inventkansas.com
www.inventkansas.com

Kansas (continued)

Inventor’s Club of Kansas

City
Carrie Jeske, President
15701 Howe Street
Overland Park, KS 66224
(913) 322-1895
www.inventorsclubofkc.org
Carrie@theickc.org

MidAmerica Inventors
Association, Inc.
David F. Herron |l
PO Box 12457
Overland Park, KS 66282
(913) 495-9465
www.midamerica-inventors.
com

Kentucky
Central Kentucky Inventors
Council, Inc.
Don Skaggs
699 Perimeter Drive
Lexington, KY 40517
dlwest3@yahoo.com
www.ckic.org

Louisville Metro

Inventors Council
PO 17541
Louisville, KY 40217
Alex Frommeyer
Imic.membership@gmail.
com

Louisiana
International Society of
Product Design Engineers/
Entrepreneurs
Roderick Whitfield
PO Box 1114
Oberlin, LA 70655
(337) 802-9737
www. international-society-
of-productdesign-engineers.
WS

Maryland

Inventors Network of the

Capital Area
C/O Glen Kotapish
PO Box 18052
Baltimore, MD 21220
(443) 794-7350
ipatent@aol.com
www.dcinventors.org
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Massachusetts
Cape Cod Inventors
Association
PO Box 143
Wellfleet, MA 02667
(508) 349-1628
www.inventne.org
Innovators Resource
Network
P.O. Box 6695
Holyoke, MA 01041
(Meets in Springfield, MA)
413-367-3668 (367-MEET)
info@IRNetwork.org
www.irnetwork.org

Inventors Association of
New England
Robert Hausslein
PO Box 335
Lexington, MA 02420
(781) 862-9102
rhausslein@rcn.com
www.Inventne.com

Michigan

Jackson Inventors Network
John D. Hopkins, Chairman
2755 E. Berry Rd.

Rives Junction, Mich. 49277

jhopkins@jacksoninventors.
org
www.jacksoninventors.org

Grand Rapids Inventors
Group
Bonnie Knopf, President
2100 Nelson SE
Grand Rapids, M|l 49507
(616) 293-1676
www.grinventors.org
info@grinventors.org

Inventors Council of
Mid-Michigan
Martin Sovis
PO Box 232
Lennon, Ml 48449-0232
(810) 659-6416
msovis@comecast.net
www.inventorscouncil.org

Muskegon Inventors
Network
Orville Crain
530 East Giles Road
Muskegon, Ml 49445
(866) 719-1290
www.muskegoninventors
network.org

Minnesota
Inventors’ Network
Minneapolis/St.Paul
Todd Wandersee
4028 Tonkawood Rd
Mannetonka, MN 55345
(612) 353-9669
www.inventorsnetwork.org
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Minnesota Inventors

Congress
Deb Hess, Executive Director
235 S Mill Street, PO Box 71
Redwood Falls MN 56283
507.627.2344
800.468.3681
info@minnesota
inventorscongress.org
www.minnesotainventors
congress.org

Society of Minnesota
Inventors
20231 Basalt street
Anoka Mi 55303
(763) 753-2766
www.inventorsnetwork.org

Missouri

Southwest Missouri

Inventors Network
Springfield Missouri
Jan & Gaylen Healzer
PO Box 357
Nixa, Mo 65714
(417) 827-4498
janhealzer@yahoo.com

Inventors Association of

St. Louis
Robert Scheinkman
PO Box 41011
St. Louis, MO 63141
(314) 432-1291
president@inventorsinven-
torsconnection.org
www.connection.org

Inventor’s Club of

Kansas City
Carrie Jeske, President
15701 Howe Street
Overland Park, KS 66224
(913) 322-1895
www.inventorsclubofkc.org
Carrie@theickc.org

Mississippi
Mississippi SBDC Inventor
Assistance
122 Jeanette Phillips Dr.
University, Mississippi
38677
(662) 915-5001
(800) 725-7232
msbdc@olemiss.edu
www.mssbdc.org

Nevada

Inventors Society of

Southern Nevada
3627 Huerta Dr.
Las Vegas, NV 89121
(702) 435-7741
InventSSN@aol.com

Nevada Inventors
Association
C4Cube Location
300 east 2nd st #1405
Reno, NV 89501
775-636-2822
info@nevadainventors.org
www.nevadainventors.org

New Jersey
National Society of
Inventors
Stephen Shaw
8 Eiker Road
Cranbury, NJ 08512
Phone: (609) 799-4574
Monthly meetings Held in
Roselle Park, NJ
www.nsinventors.com

Jersey Shore Inventors
Group
Bill Hincher, President
24 E 3rd Street
Howell, NJ 07731
(732) 407-8885
ideasbiz@aol.com

New Mexico

The Next Big ldea:

Festival of Discovery,

Invention and Innovation
Los Alamos MainStreet
109 Central Park Square
Los Alamos, NM 87544
Phone: (505) 661-4844
www.nextbigidealLA.com

New York

The Inventors Association of

Manhattan (IAM)
Ananda Singh-
Membership Manager
Location TBD every 2nd
Monday of the month
New York, NY
www.manhattan-inventors.
org
manhattan.inventors@
gmail.com

Inventors Society of
Western New York
Alan Reinnagel
174 High Stone Circle
Pitsford, NY 14534
585-943-7320
www.inventny.org

Inventors & Entrepreneurs of
Suffolk County, Inc.
Brian Fried
PO Box 672
Melville, NY 11747
(631) 415-5013
www.iesuffolk.com



New York (continued)
Long Island Forum for
Technology, Inc.
111 West main Street
Bay Shore, NY 11706
(631) 969-3700
L Carter@lift.org

NY Society of
Professional Inventors
Daniel Weiss
(516) 798-1490 (9AM -
8PM)
dan.weiss.PE@juno.com

North Carolina

Inventors’ Network of

the Carolinas
Tom Getts, President
520 Elliot Street, Suite 300
Charlotte, NC 28202
(704) 369-7331
www.inotc.org
tgetts@ezclaw.com

North Dakota
North Dakota Inventors
Congress
2534 South University
Drive, Suite 4
Fargo, ND 58103
(701) 281-8822
(800) 281-7009
neustel@patent-ideas.com
www.ndinventors.com

Ohio

Inventors Council of

Cincinnati
Jackie Diaz
PO Box 42103
Cincinnati, Ohio 45242
(513) 898-2110 x4
Inventorscouncil@
inventcinci.org
www.inventcincy.org

Canton Inventors
Association
DeHoff Realty
Frank C. Fleischer
821 South Main St. North
Canton
330-499-1262
www.cantoninventor
sassociation.org

Inventors Connection of
Greater Cleveland
Don Bergquist
Secretary 440-941-6567
P.O.. Box 360804
Strongsville, OH 44136
icgc@aol.com
Sal Mancuso- VP
(330) 273-5381
salmancuso@roadrunner.
com

Inventors Council of Dayton
Stephen W. Frey
Wright Brothers Station
PO Box 611
Dayton, OH 45409-0611
(937) 256-9698
geopierce@earthlink.net
www.daytoninventors.com
groups.yahoo.com/group/
inventors_council

Ohio (continued)

Inventors Network (Columbus)
1275 Kinnear Road
Columbus, OH 43212-1155
(614) 470-0144
www.inventorscolumbus.com

Youngstown-Warren Inv. Assn.
100 Federal Plaza east
Suite 600
Youngstown, OH 44503
(330) 744-4481
rherberger@roth-blaircom

Oklahoma

Oklahoma Inventors Congress
Dan Hoffman
PO Box 204
Edmond, OK 73083-0204
(405) 348-7794
inventor@telepath.com
www.oklahomainventors.com

Oregon

MicroEnterprise Inventors

Program of Oregon (MIPO)
Kedma Ough
5257 NE MLK, Suite 201
Portland,OR 97202
(503) 998-9560
WWW.MIipooregon.org

South Coast Inventors Group
¢/o Southwestern Business
Development Center
2110 Newmark
Coos Bay, OR 97420
541-756-6866
lcapps@southwestern.cc.or.us

Inventors North West
Attn: John Herrick
#11 Pioneer Lane
Sunriver, OR 97707
Jhunterh2001@yahoo.com
www.inventorsnorthwest.com

Pennsylvania

American Society of Inventors
Henry Skillman
PO Box 58426
Philadelphia PA 19102-5426
(215) 563-4100, Ext. 235
hskillman@ddhs.com
asoi.org

Central PA Inventors Association
9 First Avenue
Lemoyne, PA 17043
(717) 763-5742
STPickford@aol.com
Pennsylvania Inventors Assn.
2317 East 43rd St.
Erie, PA 16510
(814) 825-5820
www.pa-invent.org

Williamsport Inventor’s Club
One College Ave,, DIF 32
Williamsport, PA 17701
www.wikiz.com/resources/
inventors-club
info@wlkiz.com

Puerto Rico

Associacion de Inventores

de Puerto Rico
Dr. Omar R. Fontanez
Canuelas
Cond. Segovia Apt. 1005
San Juan, PR 00918
(787) 518-8570
WWww.inventorespr.com

Puerto Rico Inventors
Association
PO Box 1081
Saint Just, PR 00978
(787) 760-5074
acuhost@novacomme-inc.com

Tennessee

Music City Inventors
James Stevens
3813 Dobbin Rd
Springfield, TN 37172
(615) 681-6462
inventorsassociation@
hotmail.com
musiccityinventors.com

Mid South Inventors
Association
Deborah Murdock
M5 Halle Park circle
Collierville, TN 38017
(meets in Memphis)
(901) 850-7324
murdock@legacytransfers.com

Tennessee Inventors
Association
Igor Alexeff
PO Box 11225
Knoxville, TN 37930-1225
(865) 483-0151
ialexeff@comcast.net
www.tninventors.org
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Texas

Amarillo Inventors Association
J. T. Haynes, President
2200 W. 7th Avenue
Amarillo, TX 79106
(806) 367-8610
info@amarilloinventors.org
www.amarilloinventors.org

Houston Inventors Association
Ken Roddy
2916 West TC Jester #100
Houston, TX 77018
(713) 686-7676
kenroddy@nol.net
WWW.inventors.org

Alamo Inventors
3463 Magic Drive
Suite T-14
San Antonio, Texas 78229
210-582-5835
www.Alamoinventors.org

Austin Inventors and
Entrepreneurs Association
Lill O’'neall Gentry
12500 Amhearst
Austin, TX
lillgentry@gmail.com

Utah

Utahlnventors.org
David Osborne
8180 s 700 E, Suite 350
Sandy, UT 84070
(801) 748-1939
utahinventor.org

Virginia

Virginia Inventors Forum
Bambi Walters
PO Box 5743
Williamsburg, VA 23188
(757) 253-5729
www.virginiainventors.org

Wisconsin

Inventors & Entrepreneurs

Club of Juneau County
Economic Development Corp.
Terry Whipple/Sandra Morris
PO Box 322,122 Main Street
Camp Douglas, WI 54618
(608) 427-2070
www.iandeclub.com
jcedc@mwt.net

Inventors Network of
Wisconsin
Jeff Hitzler
1749 Chateau Dr.
Green Bay, WI 54304
(920) 429-0331
www.inventors-network.org
inventorgb@sbcglobal.net
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CLASSIFIEDS

CHINA MANUFACTURING

“The Sourcing Lady"(SM) Over 30 years' experience in Asian manufacturing
— textiles, bags, fashion, baby and household inventions. CPSIA product
safety expert — Licensed US Customs Broker. Call 845-321-2362
EGT@egtglobaltrading.com

www.egtglobaltrading.com

INVENTION DEVELOPMENT SERVICES
Market research services regarding ideas/inventions.
Contact: Ultra-Research, Inc. at (714) 281-0150

or P.O. Box 307, Atwood, CA 92811.

PRODUCT DEVELOPMENT /
INDUSTRIAL DESIGN SERVICES

Independent Industrial Designer with 40 years of experience designing
plastic and metal consumer and medical products for corporations and
entrepreneurs. Conversant in 3D modeling, all forms of prototyping, and
sourcing for contract ,manufacturers. Request disk of talks given in the NE
and NYC to inventor and entrepreneur groups.

jamesranda@comcast.net or www.richardson-assoc.com

(207) 439-6546

“A PICTURE IS WORTH 1000 WORDS".

See your invention illustrated and photographed in 3D, with materials
and lighting applied. We help inventors see their ideas come alive.
Multiple views are available, and can be sent electronically or in hard
copy. Reasonable rates, NDA signed up front. Contact Robin Stow.
graphics4inventors.com or 903-258-9806 9-5 CST USA..

Product Development/Off Shore Manufacturing

Prolific Inventor with multiple patents: One Product sold over 60 million
worldwide. [ have over 35 years experience in manufacturing, product
development and licensing. | am an author, public speaker and consultant
to small companies and individuals. Why trust your ideas or products to
Marketing, Engineering and Product Development companies> Work with
an expert who has actually achieved success as an inventor. Some of my
areas of expertise are Micro Chip Design, PCB Fabrication, and Injection
Tooling Services, Retail Packaging etc. Industries that | have worked in but
not limited to are Consumer Electronics, Pneumatics, Christmas, Camping
and Pet products. To see some of my patents, products and learn more go to
www.ventursource.com David A. Fussell, 2450 Lee Bess Road, Cherryville,
N.C. 28021 (404) 915.7975 dafussell@gmail.com

PATENT SERVICES

Affordable patent services for independent inventors and small business.
Provisional applications from $500. Utility applications from $1800.
Free consultations and quotations. Ted Masters & Associates, Inc., 5121
Spicewood Dr., Charlotte, NC 28227.

(704) 545-0037.

www.patentapplications.net

Prior Art Searching And Analysis

High Quality Patentability and Freedom to Operate Searches Phd qualified
and postgrad. in patent law business method, mechanical and pharma fields
$200 flat rate, 5 day turnaround, detailed examiner style report

client feedback: https://www.elance.com/s/biotech_analysis/job-history/?t=1
Work under CDA/NDA only www.patentsearchlight.com

EDI / ECOMMERCE

EDI IQ provides EDI (Electronic Data Interchange) / Ecommerce
Solutions and Services to Inventors, Entrepreneurs and the Small Business
community. Comprehensive scalable services when the marketplace
requires EDI processing. Web Based. No capital investment. UPC / Bar
Code and 3PL coordination services. EDI 1Q — Efficient, Effective EDI
Services.

Contact Info: www.ediiq.com — 215-630-7171 — Info@ediiq.com
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Develop and Sell

Your Inventions on TV and in Retail

-
We are seeking new IDEAS & INVENTIONS
at any stages in the process!

Northern Response® is one of the largest International syndicators
of DRTV programming in the world with sales of more than
3000 productson TV and in retail to over 90 countries.

Pitch your N€W product to the pros!

Shane Danson, New Business Development
905-737-6698 ext 308 or shane@nresponse.com
www.NorthernResponse.com

€Y NORTHERN RESPONSE"
NTERNATIONAL LIMITED

E CONCEPT & PROTOTYPE « 3D models
- DEVELOPMENT « Physical Prototypes
Y44 Wealways take a personal approach  « Realistic Renderings
when assisting clients in creating, improving, Manuals
illustrating, and proving product concepts. Product Demos
[ ]

Contact us today to get started proving your
concept. * And More...

info@ConceptAndPrototype.com  www.ConceptAndPrototype.com

NEED A MENTOR?

Whether your concern is how to get started, what to

do next, sources for services, or whom to trust, [ will guide

you. | have helped thousands of inventors with

my written advice, including more than six years as a col-

umnist for Inventors Digest magazine. And now | will work

directly with you by phone, e-mail, or regular mail. No big up-

front fees. My signed confidentiality agreement is a standard

part of our working relationship. For details, see my web page:
www.lnventor-mentor.com

Best wishes,

Jack Lander

op AT OUR
%)I-II\ILINE STORE.

T-SHIRTS
ARTING AT

Shirts, mugs and
much more for the
inventor, creator
and Edison in
your life.

*11.99

100% cotton, double-needle
stitching throughout.

Shipping and handling not included.
www.cafepress.com/inventmag
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ORDER ONLINE NOW

WWW.INVENTORSDIGEST.COM

TO PLACE NEW ORDERS OR RENEW SUBSCRIPTIONS BY
MAIL FILL OUT CARD, OR CALL 1-800-838-8808 OR EMAIL
US AT INFO@INVENTORSDIGEST.COM.

_I NATIONAL INVENTORS MONTH

NAME (please print)
ADDRESS
[ J1YEAR $36.00US. [ |2YEARS $63.00US.
CITY/STATE/ZIP
Make sure to enclose payment and send to
INVENTORS DIGEST 520 Elliot St., Suite 200
Charlotte, NC 28202 E-MAIL PHONE
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Helping Inventors Turn Ideas Into Products

754-999-0010
www.evoprototyping.com



