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—DITOR'S NOTE

Time to Crow About Jack!

Over the past few years, I've had the pleasure of working with and reading the many inspiring and
educational articles by Jack Lander. He's that trusted uncle you can always count on, no matter
what the situation. He's always on time with his articles, to the point, constantly helping me,
continually teaching and motivating you.

Last month I realized Jack's article hadn't been submitted (1 month early) as usual. Before I
could call Jack, he contacted me to tell me he just had hip replacement surgery. After finding

how well he was doing, I told him not to worry about this month and get back to me when he felt
better......... Big mistake on my part. Jack promptly informed me he hadn't missed a month in 18
years and wasn't going to start now.

Jack also doesn't like to “Crow” about himself and I found one of his fan letters and had to
include it in this issue.

Dear Mr. Lander,

I read your column in Inventors Digest every month. It's always my favorite part of the
magazine. You write so well, and I appreciate your sharing your experience and knowledge.

But you outdid yourself with “Crow as Inventor.” That was just one of the best articles I've
ever read about anything, anytime, anywhere.

I studied the human-animal connection as an undergraduate. We're used to thinking of

cats and dogs as companions, but I never realized crows are so intelligent, and that they
understand reciprocity. That's a big deal to me; there's a small but important leap between the
concept of gratitude, and the understanding of wanting to give back.

My husband and I put out peanuts in the shell every fall; we scatter them in our leaf-beds, to
keep the squirrels from digging up our tulip bulbs.

Sometimes the jays and crows grab a few. This year I'm going to see if we get any presents -
and if we do, I'll thank the crows and think of you.

You really made my day with this column. Thank you so much!
Sincerely,

Marie H.

If I know Jack -- I'm in trouble for “crowing” about him, but I can live with
that! Thanks Jack for your loyalty to our magazine and especially to
our readers. They're the true benefactors.

Happy Crowing,
Mark R. Cantey
VP & Associate Publisher
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Get to know strategic branding
Shake hands with results

At enventys we breathe new life into existing products and brands,
as well as create new ones using an efficient, collaborative approach.
Simply put, we believe there are two ways to grow your business:
introduce new innovative products or sell more of what you already have.
Whichever direction fits your needs, we can help you thrive with

a proven approach that delivers quantifiable results.
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CONTRIBUTORS

JACK LANDER, our regular columnist on all things prototyping,
licensing and inventing, explores the gap between inventor and entrepre-
neur. Jack, a near-legend in the inventing community, is no stranger to the
written word. His latest book is Marketing Your Invention — A Complete
Guide to Licensing, Producing and Selling Your Invention. You can reach
him at Jack@lnventor-mentor.com

DHANA COHEN Co-founder of The Women Inventorz Network and the
newly created Inventorz(VIRTUAL)Network. Dhana knows a thing or two about
great innovation, as an inventor herself she struggled with who to contact, and
who truly had her best interest in mind. Luckily she stopped inventing after
several products and took her background in marketing and partnered with
Melinda Knight, together they have developed the right connections, education
and marketing for the inventor community. The new (VIRTUAL) InventorzNet-
work.com is the only platform out there in the inventor industry, think Match.
com meets Angie's List for the inventor industry.

EDIE TOLCHIN, known as “The Sourcing Lady” (SM), “invented"”
EGT Global Trading in 1997, with a goal to link U.S. inventors with Asian
manufacturers, to provide an exclusive import service for sourcing, quality
control, production testing and safety issues, manufacturing, international
financing, air/ocean shipping, customs clearance arrangements, and
dock-to-door delivery. Website: www.egtglobaltrading.com

JEFFREY G. SHELDON; is the founding partner of Sheldon Mak &

Anderson in Pasadena, where his practice focuses exclusively on

intellectual property law, including prosecution, litigation, and international
and domestic licensing, as well as an arbitrator and mediator. In addition to
California state and federal courts, he is admitted to practice before

the Ninth and Federal Circuits and the U.S. Supreme Court, and is also
registered to practice before the U.S. Patent & Trademark Office.

JOHN RAU, president/CEO of Ultra-Research Inc., an Anaheim, CA-based
market research firm, has over 25 years of experience conducting market
research for ideas, inventions and other forms of intellectual property. In
addition, he is a member of the Board of Directors of Inventors Forum, based
in Orange County, CA, which is one of the largest inventor organizations

in the nation. He has been a contributor to Inventors Digest magazine since
1998. Mr. Rau can be reached at (714) 281-0150, or ultraresch@cs.com.
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MARKETING TIP

Market

Research

n of the Month

by John Rau

s the story goes, in response to his championing for investment in

radio in the 1920s, David Sarnoff's associates were of the opinion

that, "The wireless music box has no imaginable commercial
value. Who would pay for a message sent to nobody in particular?” The
reason for his associates' response was, most likely was that he didn't
have a marketing plan. As an inventor, if you plan to license or sell your
patent, then you'll need to prepare a marketing plan. The purpose of
your marketing plan is to define the market for your patented (or patent
pending) idea and define where it fits in the marketplace. You'll need to
identify who the potential customers will be and why they would want
to buy your new product. You'll also need to know who are your most
likely competitors and to present an outline of your strategy for attracting
potential investors and/or companies that would be interested in either

buying outright your patented idea or licensing it from you.

Topics that you should address in your patent marketing plan include the
following:

A description of your invention and its patent status. What is the target
market sector and where does your idea fit?> Who are the business entities
(such as investors, licensing candidates and manufacturing companies)
that might have an interest in your new product idea and how do you
plan to approach them? These will need to be included in your planned

timetable of activities and events.
In this regard, a suggested outline is as follows:

Section 1

Describe what your invention is—what does it do, what problem(s) does
it solve and what basic functions does it perform. If you have developed

a prototype, then show any pictures, diagrams and/or schematics to
“validate” your idea. Remember it has been said by experts in the field
that a "picture may be worth a thousand words, but a prototype is worth a

thousand pictures"”.

Section 2

Describe its patent status. If it is patented, then is it a utility patent or

a design patent and when was the patent granted? If you have filed for

a patent and it hasn't been granted yet,then describe where it is in the
application cycle. If you have only filed a Provisional Patent Application
(PPA), then what is the filing date and what activities have you undertaken
to prepare for the PPA next steps. If you have not yet received a patent
and are going through the patent examination process relative to prior
art, then provide the results of any patent searches that have been
conducted to give investors what the likelihood of patentability may be.
You can expect that investors will be cautious if there are questions and/
or issues relative to the patentability of your idea. Interested parties may
choose to wait to see if the patent issues, which could delay getting your
product idea into the marketplace.

Section 3

Describe where your invention idea will fit in the marketplace based on
your market research results. Describe the detailed "niche” that you are
entering with your invention idea in the sense of how big is the market
and what is an estimate of annual sales. Is it a growing market or a declin-
ing market?> Who are the companies competing in this market area and
what products do they have that might be similar or at least potentially
competing with your idea> What do their products sell for and, if pos-

sible, present sales statistics for these competing products and

InventorsDigest.com | August 2014

what the available data indicates the demand for products similar to your
new product idea is. Include pricing information for similar or potentially
competing products. If you have done any studies or analyses regarding
what you believe you can sell your new product for, then present these
results here for comparison with the potential competition. This is an
important section of your marketing plan as it helps you "build the case”
to present to investors and potential licensing candidates and manufactur-
ing companies to convince them that there really is a market for your
idea. You need to emphasize any special features and unique aspects that
you feel could be its selling points. Here is where you tell the “why your
product is viable" story. If you don't have a strong story here, than you
can't expect too many nibbles when you cast your lure into the water.

Section 4

Present here your list of investor, licensing candidates and manufacturing
companies that might have an interest in your invention. You would start
by selecting companies with experience in the market sector and product
category your invention targets. They will already have established
distribution and marketing channels in place and, as a result, should be
more receptive to your idea. When approaching these companies, be
prepared to tell them how your product idea will fit in with their business.
Potential “selling points” would include the following: their customer

set is the same as or similar to that expected for your new product idea;
your new product idea is complementary to products they already sell
and would allow them to expand their presence in the marketplace; if
your invention idea is an improvement to one of their products and then
point out how this could “enhance” their product line. Keep in mind that
backing up your invention with research relative to these types of selling
points will greatly increase the chances of selling your new product idea

to an organization.

Section 5

Create and present a timetable for implementation of your marketing plan
to include not only your planned schedule of presentations to companies
but also other activities such as going to relevant product trade shows,
conventions, expos and technology forums to identify companies that
might have an interest in your new product idea. Also give consideration
to getting involved in various types of “fast pitch” contests and going

to venture capital and "angel investor”

events.

In addition, as you are implementing
your marketing plan, you should con-
tinue to track market trends and periodi-
cally review your data, looking for shifts
in the market. If changes are occurring,
you should modify your marketing plan

to coincide with these changes.

Remember, having a patent does not

guarantee that you will make money.

You can't sit back and wait for the

doorbell or phone to ring. To Contact John Rau at:

ultraresch@cs.com
714.281.0150

successfully commercialize your
invention, you have to convince

others of its value and viability.
You've got to be aggressive and put together a marketing plan. Use your

plan as your vehicle to enable you to tell your new product idea story.



UONDER THE RADAR

1 Coca-Cola Turns Empty Bottles Re-usable

As part of its global sustainability program, Coca-Cola has
launched 2ndLives’, a line of 16 innovative caps which can be
screwed onto bottles after consumption, transforming them
into fun and useful totally new objects, =
such as a paintbrush, water squirter and pencil sharpener, h_ 4

among others, and encouraging consumers to reuse and M A 2P . e Ny B "& .
recycle plastic. Coca-cola has partnered with advertising ---_.'- -,. )
agency Ogilvy & Mather china for the campaign, where - bt B [ TRV
40,000 free bottle caps will be distributed this year with N7

soda purchases. It will roll out later in Thailand and Indonesia.
http://www.coca-colacompany.com/videos/coca-cola-2nd-lives-ytrwgcggzjous
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Detecting Counterfeit Goods with a Smartphone 2

Tiny, colorful microparticles able to be read with a smartphone could make it easier to verify the
authenticity of goods or cash. The tiny particles, developed at MIT, are equipped with colored

e N RAWN stripes of nanocrystals. These crystals

|\ will glow brightly when exposed to near-

infrared light, and the colors of the stripes
can be tuned for each individual product.
Each particle can carry six nanocrystal
stripes, and the stripes can be created in
one of nine colors—allowing for a wide array
of combinations. In theory, customers or
merchants could determine the authenticity
of goods by using a smartphone equipped
with a magnifying glass and a near-infrared
light source, such as a laser pointer.

http://www.gizmag.com/anti-counterfeiting-microparticles/31630/

3 Volvo’s Inflatable Car Seat Concept

Volvo has introduced an inflatable car seat concept,
making the bulky devices easier to carry and store.
Designing car seats is not new territory for Volvo,
who introduced what they call the first rear-facing .
child seat 50 years ago. The new inflatable seat can

pack down to the size of small backpack, allowing it

to be stored in an airline carry-on compartment, and

is equipped with a quiet pump system able to fully inflate it within 40 seconds. The seat can even
be inflated remotely, via a Bluetooth connection, and weighs only 5 pound (half the weight of a
standard car seat). The seat is still in the concept stage—not yet ready for market—and will require
vigorous testing to assure parents that is safe for use.
http:/www.gizmag.com/volvo-inflatable-child-seat/31631/

August 2014 | InventorsDigest.com 9
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UNDER THE RADAR

4 Google’s New Self-Driving Car

Google unveiled its latest self-driving car, designed to operate safely and autonomously without
requiring human intervention. They won’t have a steering wheel, w
accelerator pedal, or brake pedal... because they don’'t need them |
because the software and sensors do all the work. The vehicles
will be very basic, but they will take you where you want to go
at the push of a button. And that’s an important step toward
improving road safety and transforming mobility for millions of
people. The main aim of the project is not luxury, comfort or the
speed, it is the safety and accuracy. The car has two seats (with
seatbelts), a space for passengers’ belongings, buttons to start
and stop, and a screen that shows the route. It can still go for a
top speed of 25 mph.

http://en.wikipedia.org/wiki/Google driverless car

LithiumCard Hypercharger Fits in a Wallet 5

The credit card-sized LithiumCard “Hypercharger” fits in a wallet, and can deliver up to two amps
of energy to charge a device quickly and safely. Vastly
surpassing its funding goal on Indiegogo, the LithiumCard
uses of 'HyperFET drive technology’ to determine the
device’s ideal charging profile in order to optimize the
charging speed—enabling it to charge a device’s battery up
to 1 percent per minute. Devices are charged via a pop-out
micro-USB connector that lays flush against the LithiumCard
until needed, and the device itself can be charged by its
own UBS connector. The LithiumCard also features a bypass
charging system that allows it to be charged while it is charging another device.
http:/www.gizmag.com/linearflux-lithiumcard-portable-charger/31652/

6 Self-Healing Polymer Can Heal Scratches at Low Temperatures

Researchers have developed a self-healing polymer able to mend itself quickly and repeatedly at
low temperatures. Previous versions of self-healing polymers
have required either a network of embedded capsules
containing the healing agent or needed to be subjected to
high temperatures to active their healing properties. The new
polymer, in contrast, is made up of a “switchable network” of
specialized fibers or molecules that have been crosslinked by
a reversible chemical reaction. The network can be broken
down into its base components and then reassemble when
exposed to heat, light or a chemical substance. The method
can be applied to a number of plastics, and could also have applications in adhesives, composite
materials, rapid prototyping and scratch-resistant paint.
http:/www.gizmag.com/kit-self-healing-polymer/31618/

InventorsDigest.com | August 2014



Criticsl $teps to getting your
NEW PRODUCT “out there”

7 GET IT MADE 2 GET AWEBSITE!

Contact Edie Tolchin — “The Sourcing Lady” (sm) Contact Ken Robinson — While your order is being

for sourcing, China manufacturing, product safetyis- ~ manufactured, you need to start working on your WEB
sues, packaging assistance, quality control, production PRESENCE! Get people talking about your product on
testing, final shipment inspections, freight arrange-  Social Media (Facebook, Twitter, YouTube, Google+), get
ments, import services and delivery to your door! good search engine placement (SEO)!

www.EGTglobaltrading.com www.widgetsontheweb.com

EGT@egtglobaltrading.com kenrbnsn@widgetsontheweb.com
P.0. Box 5660 - Hillsborough, NJ 08844 614 Van Liew Court - Hillsborough, NJ 08844
845-321-2362 908-963-2447

Get more BANG for your BUCK from two professionals with a
combined total of over 60 years of experience!

]
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Your . > products to a
Innovative bElr%zr dgrr‘d
DFOCI ucts Increase your sales audience.
Our Reach new markets!
ales

Network . c = Cq|! us and
® ° ° we'll start

selling for
you!

Want to
know more?
Call us to start

the conversation
847-462-8938



UNDER THE RADAR

7 Transparent Film Harvests the Motion of Water

Energy-generating toilets may not be far away, thanks to a
transparent, flexible film able to harness the motion of water
and convert it into electrical energy. Youn Sang Kim and

his team created the film by adapting a transducer using
dielectric materials. Submerging the dielectric materials in
water causes a double layer to form around their outside,
and variations between that layer and the water will generate
an electric charge. The team has demonstrated that the
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motion from a 30 ml droplet of water is enough to power an
LED. The electrodes used in the technology are flexible and transparent, so they could be applied
windows and roofs as well as toilet bowls—anywhere they can capture the energy of moving water.
http://waterislife.com

Tilt Cup Concept 8

After washing the cup, water causes mildew
to form. Water flows along the wall of the
regular cup and causes bottom to be damp.
If you turn the cup upside down, moisture
cant be exhausted because of airtight space.
Introducing the ‘Tilt Cup’ by Huang Shi-hao
solves this problem. When turn this chipped
cup upside down, water flows along the wall
and drain out through the gap. Tilt angle
makes weight balance so cup can stand up
by itself.
http://www.spicytec.com/2014/06/tilt-cup-concept.html

9 Oddly Shaped Leveraxe Makes Splitting Wood a Snap

The Leveraxe brings its unique lever-action to wood splitting,
making the task both simpler and safer. The axe, from the
Finnish company Vipukirves, eschews the typical, centered
wedge head in favor of a uniquely-shaped head attached to the
handle from the side. When the axe head hits and penetrates
the log, the widened area of the blade causes the axe to slow
down, preventing it from penetrating the log too deeply and
becoming stuck. As the axe blade slows, its remaining kinetic
energy and off-line center of gravity cause it to rotate and turn
the blade into a lever—forcing the wood to split. Once the axe
has completed its swing and chopped off the bit of wood, the axe head will land sideways on top of
the chopping block, ensuring it does not continue toward the user’s legs.
http:/news.discovery.com/tech/gear-and-gadgets/innovative-axe-chops-through-wood-like-its-butter-140417.htm

12 InventorsDigest.com | August 2014




10 Ecorepel Keeps Clothing Dirt-Free

Inspired by the way a water fowl’s feathers will repel water, .
the Ecorepel solution can keep fabrics dirt-free through
several washings. The Ecorepel coating is made of paraffin
wax—the same material used for years by sailors to treat
their clothing—but this new version is cleaner and will last
longer. The solution is made of long, honeycomb-shaped
paraffin molecules that will form a lattice over each fabric
fiber, repelling water while still allowing airflow. Coating
the clothing involves dipping the individual pieces into the paraffin solution, wringing out the excess
solution and then baking the coated garment at 300 F. The Ecorepel will wrap around the separate
fibers as it dries, and it can stand up to repeated washings and rough wear.
http:/www.popsci.com/article/technology/jeans-wont-let-you-or-planet-get-dirty?dom=PSC&loc=recent&Ink=10&con=jeans-
that-wont-let-you-or-the-planet-get-dirty
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Gibson Memory Cable Captures Musical Moments 11

The Gibson Memory Cable is equipped with a digital recorder, allowing guitarists to capture those
moments of accidental genius. The Memory Cable consists of a
high-quality instrument cable with a sleek, solid state recorder
integrated into one end. The cable can be used like any other
instrument cable, and the company says the recorder is easy
to operate: simply press the center button to begin recording.
The recorder can be set to record constantly or only when the
instrument is being played, which saves storage space. When
the inspired moment comes—the recording can be stopped
and a new file begun, making it easier to find the saved files later.
http:/www.gizmag.com/gibson-memory-cable/31763/

12 Modular CEF Traffic Lights are Easier to See

Designed as a remedy for visual clutter,
the modular CEF Traffic Lights simplify the
streetlight design to make the signals easier ;" i/
to identify. Created as a Concept Design
Entry for the 2014 iF Design Awards, the
CEF Traffic Lights can be assembled in

a variety of combinations. The modular
design is cohesive, which allows any add-
ons, such as video cameras or lights, to
blend together—resulting in less visual
noise and a more pleasant aesthetic.
http:/www.yankodesign.com/2014/04/21/modular-
traffic-lights/
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UNDER THE RADAR

1 3 Kittyo Lets Cat-Lovers Play with Their Cats Remotely

The Kittyo lets cat owners play with their cats and reward them with
treats remotely while also allowing real-time interaction. Equipped
with a laser, camera, speaker and treat dispenser, the Kittyo connects
with the user’s WiFi to communicate with a smartphone via the
companion app. The pet owner can speak to their cat or activate

a sound to get its attention, which will bring it within range of the
Kittyo’s camera. The owner can then control the Kittyo’s laser by
swiping their finger on their smartphone screen while the Kittyo’s
video camera records the action. A carousel in the bottom of the
device can be loaded with cat treats to be dispensed when playtime ‘
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is over.
http:/www.gizmag.com/kittyo-cat-toy/31728/pictures#5

The CORTICA Coffee Mug 1 4

Regular coffee mugs available in the market are plastic or
metal which can affect the taste of the coffee and cause
health risk associated with plastics and hot liquids. Regular
porcelain mugs are perfect for coffee and unfortunately

it cant be carried outside safely. Designer Robert Knox
built the CORTICA Coffee Mug is a porcelain travel mug
wrapped and insulated with cork. Cork is a perfect material
to insulate and protect a porcelain mug and it keeps the
coffee or tea hot, serves as a built-in coaster so you never
have to worry about harming your furniture, and is impact
resistant. You can order one of these from Kickstarter.
http:/www.spicytec.com/2014/06/the-cortica-coffee-mug.html

1 5 Heineken Energy-Saving Beer Tapper

Heineken has unveiled an innovative and simple new
draft beer-dispensing design that uses less energy
while also reducing greenhouse emissions. According
to the company, the David XL Green draft system will
consume 50 percent less energy than current systems
and will keep the tapped beer fresh for one month.
The increase in efficiency and freshness-capabilities
are all due to a simple change—moving the keg closer
to the tap. The chill unit and kegs of the David XL
Green system are placed beneath the counter and the
serving tap, significantly reducing the length of tubing
usually required to draw a beer from the keg to the
tap. This reduction in tubing means the keg does not have to be as chilled as usual.
Additionally, the lines are disposable, so they are not at as much of a risk of
contamination due to improper cleaning.
http:/www.gizmag.com/heineken-david-xl-green-draught-beer-system/31635/
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16 LIX Pen Lets Users Doodle in the Air

Hailed as the world’s smallest 3D printing pen, the
LIX Pen lets users draw complex designs in midair.
Designed to be comfortable to hold and easy to
use, the LIX Pen can be powered by a USB port
and takes only a moment to heat up. The plastic
filament used to create the 3D object is inserted
into the pen’s upper end, where it moves through a
mechanism patented by the company to reach the
hot-end nozzle. The nozzle both melts the filament
and cools it down, allowing the user to draw
complicated, 3D structures in the air.
http:/www.thisiscolossal.com/2014/04/lix-the-worlds-smallest-
3d-printing-pen-lets-you-draw-in-the-air/

Dual-Frequency Ultrasound Could Help Predict Strokes

17

Researchers have developed a dual-frequency ultrasound

device able to determine when arterial plaque is in danger of
breaking off, providing an earlier diagnosis of people at a high
risk of stroke or heart attack. Current methods of detecting this
vulnerable plague rely on the use of a contrast agent, which is
drawn to the areas of vulnerable plague and highlights them in
ultrasound images. However, the intravascular ultrasound devices

that have been being used in this method are not very good at detecting the contrast agents. To
improve the technique, the team created a dual-frequency intravascular ultrasound transducer,

which operates on two frequencies to transmit and receive signals.
http:/www.gizmag.com/ultrasound-device-detection-heart-attack/31810/

1 8 UV LightBoard Bacteria-Resistant Keyboard Concept

Designed in response to the amount of germs
found on the average smartphone, the UV
LightBoard concept combines keyboard
illumination with germ-Kkilling capabilities.

An entrant in the 2014 iF Design Awards,

the UV LightBoard features a transparent body
and a UV light source positioned at the keyboards
rear. The UV light is refracted and scattered
throughout the keyboard, killing any bacteria
on its surface while also providing backlight
for the keys.
http:/www.yankodesign.com/2014/04/22/ultimate-
transparency/
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n a career spanning more than 50 years,

Lawrence (Larry) Udell has assisted

numerous inventors and organizations
around the world to commercialize
innovations. Recently, we caught up with
Larry to get an outline of his long and
productive career.

Larry got his start in the late 40's and
early 50's, commercializing two household
innovations of his father's. He was a Professor
of Entrepreneurship at California State
University for a decade. He also has worked
with new venture teams at Stanford, UC
Berkeley, UC Davis and other schools in
helping the teams recognize opportunities. In
his career, he has founded or co-founded more
than fifty new ventures.

Today, Larry spends his days lecturing
at universities, organizations and federal
labs on the subject of how to turn ideas into
commercial products. He focuses on the
choices between starting a new company
or licensing the technology and the various
avenues of opportunities. He also works closely
with a great many angel investors and venture
capital firms in assisting in the decision making
about new products.

As he always says, “I have more fun than
anyone | know!” Over the last many decades,
the new ventures have included:

e Toys

* Aerospace Technologies
* Medical Products
 Electronics

* Solar Power

* Nano Technology

He tells people right up front, “l am not an
expert on anything, | know a little bit about a
lot of things. I have over 50 colleagues around
the world that are experts from nuclear power
to space and ocean exploration.”

His consulting clients have ranged from
Mattel Toys to Siemens and from the Governor
of Alaska to various federal agencies, including;
DOC, DOE, NIST, NSF, USPTO. He created
the California Inventors Association in San
Francisco in 1956, which produced a major
invention exhibition there in 1957. Larry also

staged invention & new product exhibitions
at the California State Fair attracting over a
million attendees. Larry has been written up
in the Wall Street Journal, Time magazine,
New York Times, USA Today, Forbes and
other publications.

He plans his days, weeks and months
far in advance, but can get an email or call
from an inventor that often disrupts his
planning and he meets the caller to see if the

AHOLS d4A0D

invention has the potential he was told. Over
the decades his corporate consulting paid

for the time he devoted to garage inventors
who could not afford his rates. He loves to
tell people, "l have not had a boss since 1964
when | quit the corporate world, except for
my wife of 55 years.”

In 1995, while at California State
University he created the California
Invention Center, with a grant of $100,000
from NIST, DOC and the USPTO to
establish an inventor assistance and
educational center on the campus. It grew
over the next few years by producing inventor
conventions, conferences and classes on
teaching innovation and entrepreneurship.
After leaving CSU he personally maintained
the CIC with his own funds and earlier this
year incorporated it as a not-for-profit 501C-
3. (www.CalifornialnventionCenter.org)

CIC is a storehouse of all his published
articles and resource center that is free to
the viewer and has offices in downtown San
Francisco. Since then he established a very
impressive list of Advisory Board members
who together are planning on making the
CIC the most productive and creative
inventor assistance program in America.

In 2000, after being a member of the
Licensing Executive Society (www.les.org)
since 1982, he created the Silicon Valley
Chapter, which today is one of the most
successful chapters of 13,000 members in
97 countries. It is the primary source of
information about the big-wide-world of the
$150 billion licensing industry. He works
closely with many of the top technology
companies in the Silicon Valley and beyond,
both as an advisor and consultant. He has also
established a close working relationship with
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MARTIN COOPER:
INVENTOR OF THE CELL PHONE

—venture capital firms and angel investors,
sitting on the boards of many companies.
Larry started lecturing about inventors
and their vital contributions to America and
the world's economy back in the early 1960's.
He is a vibrant exponent on the tremendous
value of inventors and how they helped built
this great nation and still doing so. A brief
review of America's history shows the earliest
inventors and how they made the dramatic

August 2014

positive changes that established the USA as
the primary creative force of innovation for
the entire world.

Some of his success stories include;
JumpSport, Inc., [IPCOA, Napa Valley Wine
Train, Eyefluence, and Oakland Packaging.
Over the years he has helped inventors to
stay out of trouble and helped others to get
out of trouble. He says, “Inventors are very
gullible and oftentimes easy to take advantage
of." There are numerous invention promotion
companies around the US that promise
everything from a quick fast patent to millions
of dollars as they “steal” the hard-earned
money out of the pockets of inventors with
a dream.

"l wonder,” he said, "how many great
potential products are sitting on the shelves
of garages and basements across America that
could be successful except for the fact their
money was stolen by the invention promotion
firms and the inventor becomes discouraged,
and their spouse to say, 'l told you so.”

He is a proponent of preparing a new
invention or product for licensing rather
than start a new business and realize a
heavy financial burden on attempting to
commercialize their “brain-child”. In one of
his many lectures he shows the difference,
both in preparation and expense in starting
a new venture compared to licensing. He
will be presenting at the annual USPTO
Inventors Conference on August 15 and 16 in
Alexandria, Virginia.

He points out the various positives and
negatives of both, with detailed explanations
about those famous inventors he has worked
with over the decades and how and why the
decision was made to pursue either a new
venture or licensing.

As he puts it, "I have had the unique
pleasure of working with such illustrious
creative individuals as; the famous, Alexander
M. Poniatoff, founder of AMPEX; Bob Parker,
inventor of the Mood Ring and Duracell
battery tester; Mark Publicover, inventor of
Jump Sport the safety net around trampolines;
James Kovach, former 49er, doctor and lawyer
on sports injuries technologies; Jim Fergason,
the father of (LCD) Liquid Crystal Display



with over 130 US patents and 300 foreign
patents.

Larry was responsible for his induction
into the Inventors Hall of Fame and winner of
the MIT-Lemelson $500,000 inventor award,
which he very graciously donated to various
children’s hospitals. Larry also worked with
the world-famous Dr. Forrest Bird who has
been honored by both President Bush and
President Obama for his respirator in every
hospital in the world and the countless infant
lives that have been saved. Dr. Bird also
happens to be the oldest licensed helicopter
pilot in the world at 93.

Then there is Curtis Landi, inventor of
flexible honeycomb with over 120 US patents.
His products are used in the new Boeing
Dreamliner, hospitals, hotels and numerous
other uses. Then you have Martin Cooper,
inventor of the cell phone and Don Evans
who began his inventor career on the kitchen
table when he got out of the Navy in 1945 and
created a world-wide billion dollar (privately
owned) corporation that manufactures
injection molded products from artificial finger
nails to hypodermic needles.

Larry spoke about the time he met the
famous Henry J. Kaiser, one of America's great
industrialists who helped win the Second
World War with his hundreds of Liberty
Ships, his automobiles and his famous Kaiser
Permanente Hospitals providing health care
to millions of patients. He was at Kaiser
World Headquarters in Oakland California
presenting an inventor who built, by hand, a
micrometer that measured to one-millionth
of an inch, long before electronics and
computers.

[ asked if he had ever met Steve Jobs. His
he attended Steve's 30th birthday party in Los
Angeles that was hosted by their mutual friend
Arthur Lipper, publisher of Venture magazine.
Larry said he rode down the elevator with
Steve and will never forget that he had on a
white shirt and tie and they spoke about the
future and creativity. They followed up briefly
over the next few years, but as he puts it, "l
should have maintained a closer relationship
since we both were following a path of
invention.”

He went on to express his opinion
about inventors and inventing. He said
that inventors are the backbone of America
since it is one of only a few ways to become
independently wealthy today, unless you win
the lottery or have a rich relative that lists
you in their will. If you walk the aisles of any
major retailer, you will see new products today
that were not there last week. Over 28,000
new products are introduced every year to
American consumers.

Not necessarily inventions turned into
products, but lots of improvements on existing
products. If you watch closely and devote
some time to the internet you will easily see
some great new innovations transformed into
new products.

One of the biggest obstacles facing an
inventor is the sales and marketing. Where
and how do you introduce them to the
market? The shelves are full and if you are
going to compete with established companies
you are going to have to pay for quality shelf
space. An independent inventor has to finance
the production and if they don't sell, will be
obligated to take them back. And, in many
cases not getting paid for three or four months
after delivery.

STEVE JOBS:
CO-FOUNDER OF APPLE INC.
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Can individual inventors finance that?
Almost always the answer is no, so they go
out looking for investment capital. When
you are seeking funding, be very careful who
you take it from. If it is friends and family,
you may wind up never being invited to
Thanksgiving again. Obtaining capital usually
means you have to sign over certain personal
assets or equity as collateral. There is also the
(SBA) Small Business Administration that has
a budget of about two billion a year, which
guarantees the funds to a bank. It can be
complicated so be careful.

Larry constantly hears inventors say they
will get venture capital to fund their idea.

[t's unlikely, since VC's will not even talk to
you without credentials or a referral. In most
cases, they're not interested unless you can
justify at least a $5 million dollar investment.
Investment means they are buying equity in
your corporation, not in you as an individual.
Besides if you are a one-person company,
they will want to see a team comprised of not
only previously successful entrepreneurs or
team members with credentials like Ph.D.
orM.D.

We asked Larry about raising capital and
as he phrased it, you have “Angel Investors”
and venture capital groups. The angels are
comprised of individuals with the personal
wealth that allows them to invest and not be
financially ruined if it is a failure. He has read
that in the US there is approximately $100
billion available investment capital in both
venture and angel communities. From his
experience, there is no shortage of investment
monies, but you need to have done your
elaborate homework and prepared numerous
documents and presentations that justify the
investment you are asking for.

Generally, they will be asking for at least
a five-fold over their investment within 3-5
years. There are many great books available
on how to prepare for fund raising. These
include "Crowd-Funding,” which he is still not
convinced is the way to go, especially since
the SEC has not quite finalized all the rules
and requirements.

He'd also like to add that capital is not
the only issue to your business launch or

InventorsDigest.com | August 2014

success. You and your family need to be in
on the decisions made committing your life
and resources to your dream. Remember if
you lose or go bankrupt, they also suffer from
your fruitless endeavor. You cannot afford to
be wrong when you are betting your future
and that of those you love. | once knew an
inventor who went so far as to quit his job,
borrow against his home and lost not only his
home and his wife and children.

When Larry traveled to foreign countries
for WIPO (United Nations) and lectured
on creating economic diversity, he was
constantly barraged by inventors who pleaded
with him to take their idea back to America
and make them rich. They thought that ours
was the automatic land of opportunity. It can
be, but he wants us to remember that they are
not handed to you.

“Personally, as long

as | have breath and
perseverance, | will
continue to help the
inventors of the world.
But it has to start with
you helping yourself
first to make sure you
are prepared for
success and/or failure.”

“The one thing we have today, that
did not exist in most of my 83 years, was
computers and the internet. With the limitless
boundaries at your fingertips there is no
excuse for not being properly prepared. Do
your very extensive research on competitive
products, markets, distribution and all of the
other obvious ingredients to turn your idea
into a winning product.”

Constantly trying to help, learn and
grow, you can contact Larry for opinions
and comments at: larryjudell@gmail.com.
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Racing Ahead for Science

When middle and high school education hits the news, it is typically in the form of debates over
standardized testing, or stories about how American students are falling behind in math and science.
While that may be true from a macro
view, there are plenty of programs
that stimulate free thinking and

foster innovation. One that | have
been involved with for the last six
years is the National Stem League
Racing Challenge, which uses R/C
cars to teach math, science, engineering
and marketing skills. Each year they
host a national final event for the top
teams in the program to go head to
head in on-track races, as well as in
static science fair-style events. This
years final event was held at the NC
Research Campus in Kannapolis, NC
and | attended to see what innovations
the students had developed this year.

The National Stem League Racing

The pit stop event at the STEM League

RaCing Chal]enge- mons and Jeff Thompson, and
its roots go back to the 1980s. As edu-

Challenge was started by Beverly Sim-
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cators they realized that something was missing from the science and math curriculum.
“Something | learned ... was that students need to practice math and science on their way to
STEM [science, technology, engineering, and math] careers; just as children practice baseball or

basketball on their way to the MLB or the NBA.

The National Stem League Racing Challenge builds on students’ love of racing, cars, design and
competition,” says

Beverly. Since then,
the program has
grown from just a
handful of schools

to a nationwide
program with more
than 400 schools
taking part each year.
The U.S. Army, the
Harris Foundation,
NSBE, Boy Scouts

of America, Solid-
Works, Spark Fun and
other tech companies
have partnered to
help bring high tech

software, equipment, SolidWorks designed and 3D printed car chassis.
and practices into the

classroom to help pre-
pare the students for college and beyond.

The 2014 finals were contested by 36 schools from as far away as California and Massachusetts.
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While there was plenty of action
on-track, | was particularly inter-
ested in the creative engineering
event where the students present-
ed their innovative projects. Here
is a sample of the best projects
from this year's event.

Additive manufacturing in the
form of 3D printing is as hot a
topic in the Stem League as it

is in the wider world. The most
interesting execution of 3D print-
ing was from the AMSA school
from Marlboro, MA. They made
their own car body from a desktop Wind tunnel by the team at Pleasant Hill Middle School.
printer. They designed the body in
SolidWorks, and used ABS filament to make the body in 8 pieces. Then they glued the pieces together
and gave it a tidy silver paint job.

Once of the most over-stated mantras in racing is that “the race is won in the pits”. This is just as true in
R/C cars as it is in full scale auto racing, so assessing car performance in a scientific way was a hot topic
amongst the teams. There were two notable test rigs that caught my eye; wind tunnels and chassis dy-
B namometers. Many teams built wind tunnels, but one of
the best was done by the Pleasant Hill Middle School in
Lexington, SC. They made a wooden wind tunnel with a
standard 18 inch box fan that sucks air through the front
of the wind tunnel. The car is placed on a platform in

front of a postal scale that measures the drag of the car.
It was well made with a locking door and was painted in
the team’s colors.

Motor performance is just as important as aerodynamics,
and the East Technical Career Academy from Las Vegas,
NV developed their own chassis dynamometer to get the
most from their motor. They scavenged a chassis from an
R/C monster truck and mounted it to a wooden frame.
Then they mounted their racecar on top of the monster
truck so that the rear tires would turn the monster truck
tires. The monster truck chassis provided the load to the
motor, and they added a speed sensor and a data

Chassis dynometer by East Technical
Career Academy.

acquisition system to record data.
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electricity.

electric current.

The TERRA school wind turbine generator.

plenty of praise left for the rest
of the teams who worked so
hard and used the STEM League
program as a launching pad

for them to develop innovative
ways to solve the problems of
making their cars perform better
and have less of a carbon foot

print.

It is programs like this that will
help students to practice the art

as well as the science of engi-

neering that will fuel the innova-

tions of the future.

Green energy was also hot topic at the event. Many
teams had variations on using solar panels to charge
their car batteries, but a couple of teams had some more
unique ways to harvest green energy. The TERRA school
from Miami, FL. developed a wind turbine generator

to charge their batteries. They built their own propel-

ler unit and married it to an electric motor to generate

Boulder City High School from Colorado developed

a way to use solar energy to generate e]ectricity ina
unique way. They used a solar collector mounted to

a small Sterling Engine to spin a fly wheel. The solar
collector would heat the air on one side of the piston,
which would expand the gas and push the piston to get it
moving. Then the energy stored in the flywheel and the
air slightly cooling in the cylinder would drive the piston
back down to finish the cycle, and inducing a constant
rotation of the flywheel. The flywheel was mounted to

an electric motor working as a generator to create an

When the day was done it was the AMSA team from

Marlboro, MA who took home the national title for

the second year in a row and kudos are in order for their students and advisors. However, there is surely

Boulder City High School solar collector.
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Innovation, Disruption, and Teleaudiology

By Gregg D. Givens, Jianchu Jason Yao, and Daoyuan Yao

isruptive innovation often allows a new population of consumers to have access to a product or service that previously

could not access the product or service (2). However, the dilemma of disruptive innovation frequently lies within the

inventors who know there is a place for their vision yet the industry and/or profession may not realize it. This can occur
in business, manufacturing, and even health care. The innovation projects that the authors have developed in the Teleaudiology
and Engineering laboratory at East Carolina University for the past 15 years have resulted in such disruptions. Our goal has been
to provide hearing health care to individuals who do not have access to an audiology professional because of geography, lack of
technology, or monetary reasons. Telepractice in the field of audiology exists in a relatively primitive fashion. Currently, teleprac-
tice techniques exist with storing and forwarding of patient information as well as limited remote observation of ongoing audio-
logical evaluation or treatment. It is estimated that less than 50 audiologists use some form of telepractice within the US. This low
occurrence exists even though teleaudiology has the potential to meet the great need to serve those without hearing health care.
This further serves as motivation to those in our laboratory to solve this issue.

Need For Teleaudiology

Many groups are underserved regarding their hearing health care; among them are individuals in rural areas, underdeveloped
countries, senior citizens with no transportation, military personnel, and prisoners. Most recently, statistics indicate that approxi-
mately a third of the US military personnel returned from the Middle East with some level of hearing loss due to unavoidable blast
exposure. Although periodic hearing assessment is usually scheduled for these troop members, their services are often backlogged
as a result of insufficient access to audiology specialists and facilities. Furthermore, according to the National Institutes of Health,
roughly one third of Americans over 60 years of age and 50% of those over 75 years of age have hearing loss in the US. It is
estimated that by the year 2030 there will be 73 million individuals with hearing impairment in this country alone. These numbers
will cause a tremendous demand in related hearing health care. The increased attention to telehealth and the advances in technol-
ogy have led to an evolution of novel approaches toward the development and implementation of teleaudiology systems.

Teleaudiology System Development

At East Carolina University, we have proposed a new approach using a cloud-based, distributed system to support remote hearing
testing and diagnosis. The system network follows browser—server architecture. The system consists of three sites: A server host-
ing the database and the application software that coordinates all the data exchange, storage, and information display. The patient
and the audiologist both connect to the server via the Internet. The patient uses a provided audiometer, which connects to the
Internet with a computer or other gateway device. The audiologist logs into the server using an Internet browsing device. Since all
the required software is hosted by the application server, the resulted “thin” client minimizes hardware and software requirements
on the audiologist's Internet browsing device.

Software maintenance and data management are therefore separated from the clinic settings, thus bringing great convenience to
the audiology professionals. Due to the minimal bandwidth requirement, regular data service subscription from commercial Inter-
net server providers is sufficient for the remote hearing test with the proposed system. Thanks to the three-tier software design
paradigm, the system is scalable to include pure tone audiometry, speech audiometry, tympanometry, and otoacoustic emissions
(OAE). Since testing data are stored in a database on the server, they can be potentially integrated into existing electronic medical

records, meeting the standards established for today's medical informatics.

With the proposed system, an audiologist can perform pure tone and speech tests by selecting corresponding tabs on a webpage.
Through this page, the audiologist can also choose the type of transducer (air or bone conduction) as well as which ear to admin-
ister the sound. Stimulus can be selected between continuous and pulsed tones. By activating the “Stimulus” button, the audiolo-
gist sends the testing command to the patient audiometer. The system server then relays the response of the patient as the result
of a button push or verbal response. The audiologist and the patient can talk to each other via the video interface embedded in

the system.

Experimental results have demonstrated that the remote hearing assessment is equivalent to its traditional counterparts and more
efficient than other remote systems currently developed. Neither the audiologist nor the patient is limited by their geographical
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location because of the distributed nature of the system. This unique system does not involve complicated patient interference
and makes hearing test services more accessible to traditionally underserved patient groups.

Expanse Of Disruption/Solutions

While evaluation results from our pilot tests are positive, the system created at the Teleaudiology and Engineering labora-
tory at East Carolina University has been slow in acceptance, possibly due to several barriers of interruption. The disruption
that has occurred is reflected in a broad spectrum of challenges in areas of technology, clinical practice, reimbursement, and

licensure.
Technology

While “disruptive innovation” typically refers to the eventual disturbing impact on the intended business, interesting techno-

logical "disruptions” were observed during the course of our design and test.

When the authors’ group was pilot testing the system at a local ear, nose, and throat (ENT) medical facility, the Bluetooth
gateway device utilized in the prototype, instead of connecting to the assigned teleaudiometer, actively established telemetry
to a hearing aid programming device that existed in the medical facility. This resulted in a disruption to their regular clinical
services. This incidence was resolved by reconfiguring the gateway device to prevent future connection to unintended Blue-
tooth addresses.

Another area of technical challenge is related to the speed of the system. In order to create a useful system, the technology
must present the auditory stimulus to the patient and return the patient responses to the examiner in as close to real time

as possible; anything less than this would produce disruptions to the standard audiology testing procedure. In remote hear-
ing tests, where data are transmitted over the Internet and routing and switching are involved, the geographically separated
audiologist and patient may unfortunately experience some level of uncertainty in their signal exchanges. Carefully designed
interactions between the server and the remote gateway and audiometer can usually minimize the delays within an acceptable
level of human perception.

Producing appropriate encryption of all signals relevant to the patients’ personal health information provided another system
challenge that can potentially prevent innovation acceptance. Security of patient and audiologist information and personal

health records is vital to any healthcare system. When services are provided in a remote manner, where data travel via the In-
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ternet, people are naturally more cautious and hesitate to adopt the new technology, despite the potential benefits the inventions

can bring. In order to ease this concern, designers should use the right protocols for the webserver access, appropriately encrypt

transmitted data, and properly define privileges assigned to individuals who need to access to the system.

Clinical Practice

On the practice side, this approach to hearing assessment is new to the professional of audiology. Traditionally audiologists

see a patient in person; thus, the remote view-
ing of a patient is foreign to the normal routine.
Audiologists have also had difficulty with the

use of new technology. We have identified the
need of educating our colleagues as to the new
system and the benefits this may present to their
offices. Some professionals have had difficulty
envisioning how they could apply this system

to their practice. While some practices will not
need such technology, others could benefit from
it greatly with regard to the saving of the profes-
sionals’ travel time to a better access to a greater
population. Broens et al. noted that success-

ful telemedicine is critically dependent on the
attitudes, perceived usefulness, and acceptance
of the technology by healthcare professionals
and other key stakeholders such as patients and
healthcare administrators. Singh et al. concluded
from a survey of professionals that the majority of
respondents indicated that teleaudiology is likely
to have a minimal effect on the quality of hear-
ing health care, even though many respondents
indicated that teleaudiology would have a positive
effect on accessibility to service. Clearly, there

is much educating to do in order for the current
professionals to realize the benefit of these new
systems to their patients and practice.

Reimbursement

A third area of interruption is with regard to
reimbursement. This new system has interrupted
the usual reimbursement system. Until recently,
insurance companies and federal programs have
been slow to adopt this technique as a qualified
approach to hearing assessment. More than 120
pieces of legislation were introduced last year

in state legislatures across the country pertain-
ing to telehealth, indicating new efforts to show
the benefits and cost savings of this approach to
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health care. These legislative bills are focused on mandating reimbursement of tele-health procedures in insurance and federal

programs such as Medicaid. The premise is that telepractice is not a different procedure but a new tool from which standard pro-

cedures may be administered.

Licensure

A fourth and significant interruption is in the area of healthcare licensure. Because of the remote access ability with our new

system and others within telepractice, state and national borders can become blurred if not eliminated. The professional licensure
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structure in this country is based on state laws. State and national meetings are discussing these issues with little solutions

at this time. An example of the issue is as follows: if a professional is licensed to practice in the state of North Carolina and (j?
remotely evaluates someone in North Dakota, then the professional must meet the licensure standards in both states includ- >
ing any continuing education requirements associated with the standards. This presents added cost for the professional and %
in some cases differing state licensure requirements. The disruption caused by advancing technology has created a dilemma m
between consumer protection regarding legal issues versus being able to provide health care to those who do not receive such g
care. Currently, the National Council of State >
na University Tele-Audiology Assessment Al Boards of Examiners in Speech—Language é
oj SOt Pathology and Audiology, the American :[_>|
Telemedicine Association, and the American )
Speech—Language—Hearing Association are T
involved with efforts to address this issue.
ﬂm@ All four of these aretas of disruption are critical
to the success of this new system and must
be addressed; therefore, strategies have been
created to reduce these barriers. Toward this
effort, we have made a concerted effort to
present new developmentand data at the state,
A regional, national, and international meetings.
End Sample Bgn Additional efforts are focused on publishing as
much as possible to place documented posi-
O wrst O wrs2 OWwWRs3 tive outcomes into the professional literature.

Increased activity and advocacy within profes-

. Mask (dB) = + sional organizations is ongoing to educate col-
v

leagues as to the value of such a new approach

off v | to hearing loss assessment and management.

We have achieved an innovative development
of a teleaudiology system to bring hearing
health care to populations of individuals with
little to no access. Yet interruptions in tech-
nology, traditional healthcare practice in the
audiology field, reimbursement, and licensure
have led to slow acceptance and implementa-
tion. This is consistent with what Christensen
u “ n Save discusses in his book, The Innovator's Dilem-

ma, where he notes that the progress achieved

v by new technology is often restricted by how
it is useful today and not the recognition of the
developing needs for tomorrow. Companies
may recognize the developing needs, yet their

ui

' have realistic value at the present time. Estab-

market analysis indicates the product may not

lished systems in reimbursement and licensure
may not react in a significant fashion until demands from the consumer and educational efforts by professional and related
organizations. These are all formidable barriers, yet the innovator must remain focused on efforts to educate all involved to
the benefit of the society. This strategy applies to other innovators who continue to present innovation to our professions and

lives.

“This article first appeared in the journal Technology and Innovation — Journal of the National Academy of Inventors, 15,
pp.253, and is reprinted by permission of the publisher Cognizant Communication Corporation (NY). Articles can be accessed
online via http://www.ingentaconnect.com/content/cog/ti."
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Reinventing

any of our loyal readers who have subscribed
Mto Inventors Digest for many years may re-

member that five years ago | covered a story
about how the Woodstock festival of 1969 was rein-
vented 40 years later, on the original site in Bethel, NY.
Bethel Woods Center for the Arts is a spectacular per-
forming arts center and technologically-advanced mu-
seum to commemorate those unforgettable three days
of peace and love, and the history of the turbulent and
remarkable sixties.

From April 5th through August 17th, 2014, the Museum
at Bethel Woods hasreinvented The Beatlesin an out-
standing exhibit to commemorate the 50th an-
niversary of their arrival in the United States,

called America Meets the Beatles! You

will find never before seen photos of the

Fab Four by the late Bill Eppridge (LIFE

Magazine photographer) and a vast as-

sortment of Beatlemania memorabilia

from the Rod Mandeville Collection.
Additionstothe socialmediaageinclude the

Bethel Woods

CENTER FOR THE ARYS

the Bedtles

ability to take a “selfie” with the Beatles, and a large
Twitter board where visitors can post their comments
about this dazzling exhibit. See a genuine suit worn by
Paul McCartney during his visit to America, a selection
of actual Beatles albums, pins and posters among many
other items. You can follow the Beatles' visit to America
in the historic photos by Bill Eppridge, from their arrival
at New York's JFK airport, through scenes from the Ed
Sullivan show, their train ride to Washington D.C. and
performance at New York's Carnegie Hall.

Here below, for your enjoyment,

are some photos taken at Bethel

Wood's Media Day (sneak
preview) for  journalists.
Soon youll be singing
“All You Need is Love"l
For more information,
please take a look at

www.bethelwoodscenter.org.
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DECISIONS

Decisions, Decisions:
How a Weighted Decision Matrix Can Help the Dazed Inventor

"It's a numbers game.” Rookie salesmen hear this from bosses

when told what their weekly sales call volumes should be.
Persistent basketball players hear this from their coaches
while practicing their foul shots. Aspiring musicians hear
this from experienced performers when booking their
calendars with gigs. Without exception, the
same principle applies across all these ex-
amples.

The more you do something, the more likely
you are to have success at it.

Not surprisingly, the conventional

wisdom for inventors who seek to

license their product ideas

17

your chances of success at obtaining licensing agreements. Additionally, in order to

to companies for financial gain is the same.
The more inventions submitted, the greater

make the greatest gains possible, having multiple streams of licensing income from multiple
products is the ultimate goal.

Once inventors get on a roll of looking for solutions to everyday problems, they begin to
freely see potential remedies all around them almost as naturally as one breathes. The inven-
tor mind-set may take some years to develop but inventors can easily hit a threshold where
ideas begin to come fast and furiously (another article topic). So having multiple ideas to
work on is not the issue for the enthused yet bewildered inventor. Suddenly, the issue at
hand is which idea to work on first and which ones could present the biggest pay-off. The
answer to this dilemma is in the application of the weighted decision matrix. Here's how it
works!

Background Checks:

First, when an idea pops into your head while taking a shower or browsing the aisles, it
should pass some rudimentary tests before being moved to the matrix. In order to not care-
lessly waste time and resources, the idea should be put to the test much like a person who
potentially could be hired is given a background check. Is the idea truly novel? Has some-
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one else already done this? How is your idea addressing the problem differently? Research

and dig around on the internet and in local stores. What about the patent literature? Is your
idea clearly already outlined in someone else's patent or claims? Research Google Patents or
USPTO. Can it be made for a profit? Research Alibaba. At this stage, if your idea gets past
"Go", it can be added to the matrix.

SNOISIOEd

Developing the Matrix:

When developing your decision matrix, you are developing a tool that helps you see which
project ideas when worked on first will have the largest potential pay-off for you. You are
trying to let the potential winners float to the top of your project list. First, describe the five
most important factors you believe are involved in influencing your selection of the proj-
ect. Think about describing the ideal. A fantasy world is temporarily created. Limits need
not apply. What would make any invention the easiest, fastest success you ever imagined?
For instance, you develop a product for a very large mass market that makes a unique sell-
ing proposition versus all the competition, can be easily prototyped, easily protected with
patents and you already have a relationship with the company that would love to license this
baby! The closer your idea is to your ideal, the more that it is the kind of idea you want to
be working on.

Some potential Project Selection Criteria are:
®  Presents a Unique Selling Proposition
e Has a Large Potential Market
e A Prototype Can be Easily Made
e  Has Intellectual Property Potential
e Licensee Contacts are Established in This Market.
No doubt, there are others that you might brainstorm and decide upon.

Once the factors are selected, they need to be weighted in importance using a scale of 1 to
10 (1 = not very important, 10 = very important). The best results are yielded when each
selection criterion is given a weight different than the others.

The Fun Begins:

Next, rate your project ideas on how well they meet each Project Selection Criteria using a
scale of 1 to 10 (1 = does not meet, 10 = meets). This is the Rating.

Now determine the Value by multiplying the Weight X Rating. Add up the Values for each
Project Selection Ciriteria to get the total score for each of your invention ideas. The Total
Values will allow you to clearly see a score for each idea you have.
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Powerful Example:

Here is how your Weighted Decision Matrix could look:

Project 1 Project 2 Project 3 Project 4

Project Selection Criteria for an Inventor Weight Rating Value Rating Value Rating Value Rating Value
O Presents a Unique Selling Proposition 8 5 40 8 64 10 80 7 56
® Has alarge Market 5 6 30 9 45 9 45 6 30
® A Prototype Can Be Made Easily 9 9 81 5 45 7 63 6 30
® Has Intellectual Property Potential 6 9 54 6 36 9 54 5 30
© Licensee Contacts Exist Already 4 4 16 9 36 9 36 10 40

TOTAL VALUE 21 N > B :: B o

Looking at the data from the matrix, it is apparent that Project 3 would be the best project to
get started on and that Project 4 is the one that quickly falls to the bottom of your list. The
weighting and rating scores that you give each criterion are subjective but this method is an
improvement over the dart-board approach to decision making or the I feel like working on
this today" approach for the inventor. Used judiciously, the weighted decision matrix is a
powerful tool.

Decisions are Made, Goals Achieved:

Independent inventors are typically squeezing time into their week to work on their inven-
tion ideas, perhaps while working a full-time job or running a family’s schedule. Time is
precious and not to be wasted. With the weighted decision matrix, inventors can more easily
set priorities for their allotted project time. Inventors may find that their matrix needs some
re-working over time as they change or add Project Selection Criteria. That's ok. This tool is
meant to focus and give the serial inventor an alternative to a dazed, frenzied approach when
attempting to valiantly reach their goals for licensing their inventions.

Colleen Costello is an independent product developer who owns
Simple Living Innovations, LLC. Working on several invention
projects at one time and speaking to youth about inventing and
entrepreneurship are two of her passions. Dangerous to those

in the room, she has never been that good at darts. However,
she enjoys systematic approaches to life when they are available.

Visit Colleen @

www.linkedin.com/in/cocostello
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YOU HAVE THE IDEAS
WE HAVE THE MOST SOLUTIONS

TO BRING YOUR IDEA TO MARKET

Submit your idea to our
Open Search today.
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Innovation Divaz Melinda Knight
& Dhana Cohen from the Women
Inventorz Network

Dhana Cohen is the co-founder of www.inventorznetwork.com the
only connection platform in the inventor industry. From Media to
Pitch sessions, to Industry Experts and Buyers, Dhana & Melinda

have created an amazing network for all to get involved in!

N
x
O
l_
Z
mm
>
Z
Z
L
>
O
=

Counting Sheep, does it really work?

['ll admit it. | am a double troubled sleeper. | have the most sensitive hearing, so any car driving by, dog breathing, door
opening — you name it, [ can hear it. So [ take a little sleeping aid to nudge myself to sleep at night. It's has worked for
years until my husband decided to become a snorer. Of course he claims he can't hear himself, so he just laughs when |
play the video to prove it! It's our little joke, so a pillow over my head has been my additional savior. Now thankfully,

a doctor and her husband who truly believe in a great night sleep might save me. And maybe I can ditch the pillow and
perhaps, even the pill.

Let me introduce, Dr. Wen Shin a former family doctor who knows all
to well about needing a good night sleep. She couldn't fall back to sleep
when she was on call and knew she couldn't take medications. She knew
there had to be a better solution for her. It never occurred to her she

would be solving a problem for the rest of us.

After a new sewing machine, a ton of materials and speakers to test it,
the final product Acoustic Sheep is now available for those of us who
could really use a good night sleep. The Acoustic Sheep is a headband
with built in speaker for blue tooth and a cord connection to any MP3
player. They have done a grass root marketing approach to selling; Ebay,

Amazon and Google Ad words and
their big break, Hudson News. These

efforts have given Dr. Wen and her husband a chance to focus 100% on their business

and how lucky is it for us.

Sourcing beyond their living room was an easy decisions to make; Where to manufacture
them was not. They decided they had to take the manufacturing overseas despite prefer-
ring to make them in the US. They also knew the pricing demands of the retailers were a
critical piece of their success. With the right design and pricing to take their product to
the next level, they were able to hire employees here in the US. So in the end that dream
to keep jobs here worked for them.

Don't be fooled that every invention has it this easy. Most times it takes more effort

and persistence. Use this story of Dr. Wen and keep your wishes alive. Dreams can
Contact Dhana @

come true from a great idea and perhaps counting sheep isn't such a bad idea as ,
WWW.InVCntOanCtWOrk.COm

you are dreaming up your next invention.

You can find them at http://www.acousticsheep.com/
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ADVANCE PRAISE

“Essential”

-Barbara Corcoran
Shark on ABC’s hit show Shark Tank
and founder of the Corcoran Group

“A Great Resource”

-Louis J. Foreman
Founder and CEO, Edison Nation

“Gold for Anyone”

-Gene Quinn, Esq.
Patent attorney and founder of IPWatchdog.com

“Invaluable”
-Eric P. Rose, NPDP, MBA

Inventor with 70+ patents, consultant,
and MBA Professor of Product Innovation

“Words of Wisdom”’

-John Rau
President/CEO of Ultra-Research, Inc.

“ Accumulated Expertise”

-Warren Tuttle
President,
United Inventors Association
President,
Monashee Marketing and Power Tool Innovation
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SUCCESSFUL
INVENTING

REVEALED!

NEW FROM SQUARE ONE PUBLISHERS

Guided by the sure hand of editor Edith Tolchin, 16 of the most
successful experts in the field of inventing offer invaluable
advice and insight to would-be inventors everywhere

Ms. Tolchin has created an all-in-one guide that addresses the many critical
issues that beginning inventors need to consider. From prototyping fo patenting,
from licensing to marketing, each expert gives clear and practical advice to
help inventors reach their goals. The book presents information in a logical
sequence that will allow the fledgling inventor to navigate the waters of product
development. By following the steps offered and by heeding the words of these
seasoned professionals, the reader will be better able to avoid pitfalls and find
success at journey’s end.

Normally, novice inventors spend thousands of dollars attending lectures and
workshops that they hope will prepare them for the challenges that lie ahead.
In Secrets of Successful Inventing, Edith Tolchin provides a useful resource that
will empower you to take your idea to the next level.

Topics covered in this book include:

e Marketing * Direct Response

by Jack Lander Television
* Inventors’ Groups by Gil R. Tatarsky
by Leo Mazur * Licensing
* Prototyping by Joan Lefkowitz
by Jack Lander * Public Relations
e Patenting by Marsha Friedman
by Andy Gibbs e Trade Shows
* Packaging by Deb Hess
by Josh Wallace e Crowdfunding
e Websites by Steve Greenberg
by Eddie Vélez and Gary Greenberg
* Retailers and so
by Karen Waksman much more!

$19.95 ¢ 304 pages * quality paperback ¢ ISBN: 978-0-7570-0407-0

SQLJARE ONE . WWW, squoreonepubhshers.com

PUBLISHERS



ASK A PRO

< WhY Your Inventijq,, G

so% %t p
@e® oo
0 "‘@Q,
Many Inventors trying to bring their product your submission. (That is one of the most
ideas to market are totally crushed by rejection. common mistakes inventors make. The com-
So, | thought | would post this list below. It does pany will not bother to track you down.)
not cover every reason you could get rejected, 6. They have too many similar products
but hopefully it will give you something to think el (LR T £ Al o
about.
. . - 7. Your idea appeals to a very small
You need to realize that inventing is fundamentally niche and they want mass market items.
a numbers game, and many marketable ideas are
. : . . . 8. The cost to manufacture versus return
rejected all the time. sometimes it just doesn't make _ _ -
sense to you why they would reject an idea that they on investment is too high.
agree would be profitable. Here are some common 9. Your sales sheet did not WOW them, lacked
reasons why even marketable ideas are rejected. consumer benefits information or was overloaded
1. The company may already have a full line. with too much infor-
. . . mation to
2. The product is outside their target market. sort through.
3. You sent your submission to the wrong personin {4 your T e
the cgmpany - don't assume they'll automatically already been patented
send it to the right one. 55 e I il
4. You sent the idea without contacting the compa- they don't want to see

ny first, and they rejected it solely on that basis. if they can go around

5. You did not have proper contact information on it or risk infringement

issues.

Visit me at:
www.rogerbrown.net
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Cars Princesses
Minnie Mouse Toy Story

The Disney Gyro Bowl is the first ever bowl that spins and spins, and stuff stays in! The inner bowl
rotates to keep snacks off the floor, because let’s face it, kids spill stuff. No matter how you drop,

kick or roll it... it’s virtually indestructible! Dishwasher safe and BPA free, moms and kids alike love
the Disney Gyro Bowl!

ONLY

$16:99)

VISIT
www.NewGyroBowls.com
TO GET ALL 4!

LID INCLUDED!




L
pd
O
N
04
L
a
Z
<
—

BY JACK LANDER




mall stuff. Who needs it> We do. For most

of our inventions, we take pride in the “great

idea” — the single outstanding, novel feature
that was overlooked by inventors of the past. But
less impressive features also have their place in our
successes. The small stuff is found in two categories:

¢ [mprovements to existing products
that others have invented.

® Minor features of a product that we
have invented.

Adding useful features to an existing product is
a great way to create a successful invention, because
we know that the product has demand and a market
channel through which to reach buyers. We also
know that our potential customers recognize the
existing product, and need only a short introduction
to its new feature.

Inventing a novel product means that we have
to convince potential licensees that a waiting market
really exists — usually, a difficult goal to achieve unless
we produce and sell before attempting to license.
Such strategy is usually expensive, time consuming
and risky:.

An example of a very useful feature that was
added to an invention that most of us use every day
is the dimming feature on our car's rear-view mirror.
The rear-view mirror was invented by Dorothy Levitt
in 1906, and remained substantially unimproved until
a number of inventors, in the early 1960s, began
thinking of ways to dim the blinding high-beam
reflections from discourteous drivers behind them.

[t is interesting to note that at least two patented
methods of linking the mirror dimmer to floor
switches have not been commercialized. Instead, we
reach for the tab located on the mirror—a lesson in
the KISS principle: "keep it simple, stupid.”

By adding a feature to an existing product for
which any early patents had expired, the inventor of
the dimmer mirror achieved patent protection that
functionally covered the mirror, even though the
mirror alone was not eligible for a patent. In other
words, the mirror, by itself, became an essential
component of a novel device that was adopted by
all car manufacturers as “the mirror.” And, no doubt,

the inventor of the dimmer mirror made a lot more
money than Dorothy Levitt.

Of course, the dimming feature on the rear-view
mirror is not “small stuff.” In fact, it became big stuff.
But the principle of adding to an existing product
having popular demand is sound, whether
the addition is seemingly trivial or monumental.

Here's an example of a patent on a trivial feature
of a product that | had a part in developing. My
partner in a women's product (www.braballs.com)
insisted on patenting a means of preventing the
product’s hinge pin from migrating out of the hinge.
Even though | had invented the feature, | favored
using the patenting money for other purposes.
(There's never enough money in a startup.) That
was four years ago. | now see at least one significant
advantage in owning the patent on this minor feature:

When the main patent expires in 12 years, we
will still have the advantage of a current patent. No
competitor can copy our product exactly without
the threat of being sued. The copycat will have to go
through the delaying development of a new process
for keeping the hinge pin in place. And his method,
almost certainly, will be more costly than ours.

We also will maintain the consumer advertising
value of the statement: “This product is protected by
one or more patents in force.”

Many inventors overlook the value of simple,
yet functional, features in their inventions. These
features generally arise from extensive testing in the
prototype and the pilot run phases. One common
example is that of component assembling. Designing
parts that snap together as a way to avoid more time-
consuming assembly sometimes is overlooked in the
first production designs. By patenting these trivial
features, you may prevent future competitors from
using them, and thereby requiring more costly means
of producing the competing product.

Whether we plan to license our invention, or
produce and market it, determines how serious we get
about the small stuff. A "deep-pockets” corporation
may patent anything that seems to have some value.
This is referred to as building a "patent fence” around
the product — a fence so impenetrable that it will
discourage even the biggest and best of competitors
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—from attempting to work through it. Litigation is
expensive and time-wasting.

An individual, or small company, is typically
conservative about filing successive patents on its
products, even though it finds new features that
improve its design. That's why it's important to “work
out the bugs” before filing, and include the debugged
small stuff in your initial patent application. If you
can't afford a small “pilot run" before attempting to
license, at least test your invention in its prototype
state under the most realistic conditions available.

A pilot run is some small quantity — perhaps 25
to 50 pieces -- that is almost always produced at a
substantial loss, with little or no volume-production
tooling. Its objective is to determine market reaction,
and discover any bugs or missing features, not to
make money. The down side to waiting until your
design is more or less perfect is that another inventor,
unaware of your invention, might file first and legally
obtain the patent, even though you began your
development work first.

The trend today — at least for inventions that
aren't complicated -- is to avoid a show-and-tell
physical prototype altogether, and prepare a good
sell-sheet that acts as a virtual prototype. This scheme

InventorsDigest.com | August 2014

shifts the cost of market assessment and final design
to the prospective licensee. However, some of the
small features may escape you until you create a
working physical prototype. Whether the sell-sheet
(virtual prototype) approach is right for you depends
on the amount of money you have to invest in your
project, and whether you can spend a year or two
visiting trade shows and corporations in order to land
a licensing agreement.

An invention is like a shoe. The person who
wears a pair can walk farther and more safely with
them than without them. The small stuff is like a tiny
pebble in your competitor's shoe. It doesn't stop him
from walking, but he can't go as far or fast as you can.

Contact Jack Lander at:
Jack@inventor-mentor.com




Inventors Digest only publishes the names and contacts of inventor groups certified with the United
Inventors Association. To have your group listed, visit www.uiausa.org and become a UIA member.

Edison Inventors
Association, Inc.
PO Box 60972

Colorado
Rocky Mountain Inventors’
Association

Alabama
Auburn Student Inventors
and Entrepreneurs Club

Sandpoint, idaho 83854
WWwWw. inventorsassociation
ofidaho.webs.com

Auburn University Campus
Samuel Ginn College of
Engineering

1210 Shelby Center
Auburn, AL 36849

Grant Moore
hgmOOO1I@gmail.com

Invent Alabama

Roger Jackson, President
1805 So. Bellaire St., St.
480

Denver, CO 80222

(303) 271-9468
info@rminventor.or g
www.RMInventor.org

Ft. Myers, FL 33906
(239) 275-4332
www.edisoninventors.org
grossrdlab@yahoo.com

Inventors Society of
South Florida
Leo Mazur, President

inventone@hotmail.com

Creative Juices Inventors
Society
7175 W. Ring Perch Drive
Boise, Idaho 83709
www.inventorssociety.org
reme@inventorssociety.
org

i P.O. Box 6008
Bruce Koppenhoefer Connecticut Delray Beach, FL 33482 inoi
137 Mission Circle Christian Inventors 56W—6¥6—5677’ lllinois

Montevallo, AL 35115
205-222-7585

bkoppy@hiwaay.net

Arizona

Inventors Association of

Arizona, Inc.
Tim Crawley, President
PO Box 6436
Glendale, AZ 85302
(623) 680-5192
www.azinventors.org

Carefree Innovators
34522 N Scottsdale Rd
Scottsdale AZ 85266
ideascouts@gmail.com
www.ideascout.org

Arkansas
Arkansas Inventors’ Net-
work
Chad Collins
PO Box 56523
Little Rock, AR 72215
Phone: (501) 247-6125

Association, Inc.
Pal Asija
7 Woonsocket Ave.
Shelton, CT 06484
(203) 924-9538
pal@ourpal.com
www.ourpal.com

CT Invention Convention
PO Box 230311
Hartford CT. 06123-0311
860-793-5299

Danbury Inventors Group
Robin Faulkner
2 Worden Avenue
Danbury, CT 06811
(203) 790-8235

Inventors Association of
Connecticut
Doug Lyon
521 Popes Island Road
Milford, CT 06461
(203) 924-9538

www.inventorssociety.net
mazurelectric@earthlink.
net

Space Coast Inventors Guild
Angel Pacheco
4346 Mount Carmel Lane
Melbourne, FL 329 O1-
8666
321-768-1234

Tampa Bay Inventors’
Council
Wayne Rasanen, President
7752 Royal Hart Drive
New Port Richey, FL
34653
(727) 565-2085
www.tbic.us

Georgia
The Columbus Phoenix City
Inventors Association

PO Box 8132,

Columbus GA 31908

Chicago Inventors
Organization

www.arkansasinvents.org

www.inventus.org

Mike Turner

Calvin Flowers - President
Maurice Moore - Office
Manager

1647 S. Blue Island,
Chicago, lllinois 60608
312-850-4710
www.chicago-inventors.
org
calvin@chicago-inventors.
org
maurice@chicago-inventors.
org

Black Hawk Hills Entrepre-
neur & Inventor Club

PO Box 173
Lanark, IL 61046
(815) 541-0577
www.bheic.com
info@bheic.com

lllinois Innovators &
Inventors

Don O’Brien, President
P.O. Box 623
Edwardsville, IL 62025
www.ilinventor.tripod.com
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cpcinventorsassociation@ Indiana

yahoo.com Indiana Inventors Associa-
WWW. cpcinventorsassociation.  tion

org David Zedonis

10699 Evergreen Point
Fishers, IN 46037

(317) 842-8438
www.indianainventorsas-
sociation.blogspot.com

California

American Inventor Network

Jeff McGrew I
1320 High School Rd.
Sebastopol, CA 95472
(707) 829-2391

Aspiring Inventors Club
Peter D’Aguanno
773 A Heritage Village
Hilltop west
Southbury, CT 06488
petedag@att.net

Inventor Association of
Georgia

Dave Savage,

Point of contact

1407 Bunky Lane

Inventors Forum

George White, President District of Columbia

PO Box 1008 Inventors Network of the Dunwoody GA 20338 lowa
Huntington Beach, CA Capital area Y lowa Inventors Group
92647-1008 P.O. Box 18052 404-323-8686 Frank Morosky-President

www.Galnventors.org
dave@davesavage.com

PO Box 10342
Cedar Rapids, IA 52410
(206) 350-6035

Phone (714) 540-2491
inventorsforum.org

Baltimore, MD 21220
Ph: 443 794 7350
www.dcinventors.org

Invention Accelerator Hawaii info@iowainventorsgroup.
Workshop Flori Hawaii Inventors Club org _
11292 Poblado Rd. orida . 95-488 Awiki st www.iowainventorsgroup.
San Diego, CA 92127 Inventors Cquncnl of Mililani, HI 96789 org
(858) 4511028 Central Florida www.HawaiilnventorsClub,
Enovex@aol.com Dr oavd Flinehbaugh com Inventors Assoc. of

San Diego Inventors Forum

Adrian Pelkus, President
1195 Linda Vista, Suite C
San Marcos, CA 92069
(760) 591-9608
www.sdinventors.org

5635 Commerce Drive
Orlando, FL 32839
407-760-7200
www.Inventorscouncilcentral-
fla.us
drdavidflinchbaugh@
bellsouth.net

GaryF@Claylnnovations.
com

Idaho
Inventors Association of
Idaho

P.O. Box 817

August 2014

S. Central Kansas
Richard Freidenberger
2302 N. Amarado St.
Wichita KS, 67205
(316) 721-1866
inventor@inventkansas.
com
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www.inventkansas.com

David F. Herron Il

PO Box 12457

Overland Park, KS 66282
(913) 495-9465
www.midamerica-inventors.
com

Kentucky
Central Kentucky Inventors
Council, Inc.
Don Skaggs
699 Perimeter Drive
Lexington, KY 40517
dlwest3@yahoo.com
www. cKic.org

Louisville Metro Inventors
Council
PO 17541
Louisville, KY 40217
Alex Frommeyer
Imic.membership@gmail.
com

www.inventne.org

Lexington, MA 02420
(781) 862-9102
rhausslein@rcn.com
www.Inventne.com

Michigan
Jackson Inventors Network

John D. Hopkins, Chairman

2755 E. Berry Rd.
Rives Junction, Mich.
49277

jhopkins@jacksoninventors.

org
www.jacksoninventors.org

Grand Rapids Inventors
Group
Bonnie Knopf, President
2100 Nelson SE
Grand Rapids, Ml 49507
(616) 293-1676
www.grinventors.org
info@grinventors.org

Inventors Council of

Redwood Falls MN 56283

Missouri

Southwest Missouri

Inventors Network
Springfield Missouri
Jan & Gaylen Healzer
PO Box 357
Nixa, Mo 65714
janhealzer@yahoo.com
(417) 827-4498

Inventors Association of

St. Louis
Robert Scheinkman
PO Box 410111
St. Louis, MO 63141
(314) 432-1291
president@inventorsinven-
torsconnection.org
www.connection.org

Inventor’s Club of
Kansas City
Carrie Jeske, President
15701 Howe Street

775-636-2822

) Kansas (continued) Innovators Resource 507.627.2344 info@nevadainventors.org
o Inventor’s Club of Kansas Network 800.468.3681 www.nevadainventors.org
) City P.O. Box 6695 info@minnesota
8 Carrie Jeske, President Holyoke, MA 01041 inventorscongress.org New Jersey
O 15701 Howe Street (Meets in Springfield, MA) www.minnesotainventors National Society of
Overland Park, KS 66224 _413—367—3668 (367-MEET) congress.org Inventors
B/g (913) 322-1895 mfo@‘IRNetwork.org ) ) Stephen Shaw
O www.inventorsclubofke.org www.irnetwork.org Isn?lczelre::.grzf Minnesota gakgr RoaNOJl et
. : ranbury,
E Carrie@theicke.org Inventors Association of 20231 Basalt street Phone: (609) 799-4574
. . New England Anoka Mi 55303 Monthly meetings Held in
g M|dArr1er_'|ca Inventors Robert Hausslein (763) 753-2766 Roselle Park, NJ
= Association, Inc. PO Box 335 www.inventorsnetwork.org Www.nsinventors.com

Jersey Shore Inventors
Group
Bill Hincher, President
24 E 3rd Street
Howell, NJ 07731
(732) 407-8885
ideasbiz@aol.com

New Mexico

The Next Big ldea:

Festival of Discovery,

Invention and Innovation
Los Alamos MainStreet
109 Central Park Square
Los Alamos, NM 87544
Phone: (505) 661-4844
www.nextbigidealLA.com

New York

The Inventors Association

of Manhattan (IAM)
Ananda Singh-
Membership Manager
Location TBD every 2nd

Louisiana Mid-Michigan Overland Park, KS 66224 Mond fth th
International Society of Martin Sovis (913) 322-1895 on aylf € mon
nternational society o PO Box 232 www.inventorsclubofke. New York, N

Product Design Engineers/

Lennon, Ml 48449-0232

org

www.manhattan-inventors.

Entrepreneurs (810) 659-6416 Carrie@theickc.org org _
Roderick Whitfield msovis@comcast.net manhattan.inventors@
PO Box 1114 gmail.com

Oberlin, LA 70655

(337) 802-9737

www. international-
society-of-productdesign-
engineersws

www.inventorscouncil.org

Muskegon Inventors Net
work
Orville Crain
530 East Giles Road
Muskegon, M| 49445

Mississippi
Mississippi SBDC Inventor
Assistance
122 Jeanette Phillips Dr.
University, Mississippi
38677
(662) 915-5001

Inventors Society of
Western New York
Alan Reinnagel
174 High Stone Circle
Pitsford, NY 14534
585-943-7320

Maryland (866) 719-1290 (800) 725-7232 :
Inventors Network of the Www. muskegoninventorsnet- msbdc@olemiss.edu www.inventny.org
Capital Area workorg www.mssbdc.org

C/O Glen Kotapish
PO Box 18052
Baltimore, MD 21220
(443) 794-7350
ipatent@aol.com
www.dcinventors.org

Massachusetts
Cape Cod Inventors
Association

PO Box 143

Minnesota

Inventors’ Network

Minneapolis/St.Paul
Todd Wandersee
4028 Tonkawood Rd
Mannetonka, MN 55345
(612) 353-9669

www.inventorsnetwork.org

Minnesota Inventors
Congress

Nevada

Inventors Society of

Southern Nevada
3627 Huerta Dr.
Las Vegas, NV 89121
(702) 435-7741
InventSSN@aol.com

Nevada Inventors
Association
C4Cube Location

Inventors & Entrepreneurs
of Suffolk County, Inc.
Brian Fried
PO Box 672
Melville, NY 11747
(631) 415-5013
www.iesuffolk.com

Long Island Forum for
Technology, Inc.
11 West main Street
Bay Shore, NY 11706

Wellfleet, MA 02667
(508) 349-1628

300 east 2nd st #1405
Reno, NV 89501

(631) 969-3700
LCarter@lift.org

Deb Hess, Executive Director
235 S Mill Street, PO Box 71
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New York (continued)

NY Society of

Professional Inventors
Daniel Weiss
(516) 798-1490 (9AM -
8PM)
dan.weiss.PE@juno.com

North Carolina

Inventors’ Network of

the Carolinas
Tom Getts, President
520 Elliot Street, Suite 300
Charlotte, NC 28202
(704) 369-7331
www.inotc.org
tgetts@ezclaw.com

North Dakota
North Dakota Inventors
Congress
2534 South University
Drive, Suite 4
Fargo, ND 58103
(701) 281-8822
(800) 281-7009
neustel@patent-ideas.com
www.ndinventors.com

Ohio

Inventors Council of

Cincinnati
Jackie Diaz
PO Box 42103
Cincinnati, Ohio 45242
(513) 898-2110 x4
Inventorscouncil@
inventcinci.org
www.inventcincy.org

Canton Inventors Associa-
tion
DeHoff Realty
Frank C. Fleischer
821 South Main St. North
Canton
330-499-1262
www. cantoninventor
sassociation.org

Inventors Connection of
Greater Cleveland
Don Bergquist
Secretary 440-941-6567
P.O.. Box 360804
Strongsville, OH 44136
icgc@aol.com
Sal Mancuso- VP
(330) 273-5381
salmancuso@roadrunner.
com

Inventors Council of Dayton
Stephen W. Frey
Wright Brothers Station
PO Box 611
Dayton, OH 45409-0611
(937) 256-9698
geopierce@earthlink.net

www.daytoninventors.com
groups.yahoo.com/group/
inventors_council

Ohio (continued)
Inventors Network (Columbus)

1275 Kinnear Road
Columbus, OH 43212-1155
(614) 470-0144
www.inventorscolumbus.com

Youngstown-Warren Inv. Assn.

100 Federal Plaza east
Suite 600

Youngstown, OH 44503
(330) 744-4481
rherberger@roth-blaircom

Oklahoma
Oklahoma Inventors Congress

Dan Hoffman

PO Box 204

Edmond, OK 73083-0204
(405) 348-7794
inventor@telepath.com
www.oklahomainventors.com

Oregon
MicroEnterprise Inventors
Program of Oregon (MIPO)

Kedma Ough

5257 NE MLK, Suite 201
Portland,OR 97202
(503) 998-9560
WWW.Mmipooregon.org

South Coast Inventors Group

¢/o Southwestern Business
Development Center

2110 Newmark

Coos Bay, OR 97420
541-756-6866
lcapps@southwestern.cc.or.us

Inventors North West

Attn: John Herrick

#11 Pioneer Lane

Sunriver, OR 97707
Jhunterh2001@yahoo.com
www.inventorsnorthwest.com

Pennsylvania
American Society of Inventors

Henry Skillman

PO Box 58426

Philadelphia PA 19102-5426
(215) 563-4100, Ext. 235
hskillman@ddhs.com
asoi.org

Central Pennsylvania
Inventors Association

9 First Avenue
Lemoyne, PA 17043
(717) 763-5742
STPickford@aol.com

Pennsylvania Inventors Assn.
2317 East 43rd St.
Erie, PA 16510
(814) 825-5820
WWw.pa-invent.org

Williamsport Inventor’s Club
One College Ave., DIF 32
Williamsport, PA 17701
www.wlkiz.com/resources/
inventors-club
info@wlkiz.com

Puerto Rico

Associacion de Inventores

de Puerto Rico
Dr. Omar R. Fontanez
Canuelas
Cond. Segovia Apt. 1005
San Juan, PR 00918
(787) 518-8570
www.inventorespr.com

Puerto Rico Inventors
Association
PO Box 1081
Saint Just, PR 00978
(787) 760-5074
acuhost@novacomme-inc.com

Tennessee

Music City Inventors
James Stevens
3813 Dobbin Rd
Springfield, TN 37172
(615) 681-6462
inventorsassociation@
hotmail.com
musiccityinventors.com
www.iamt.us

Mid South Inventors
Association
Deborah Murdock
M5 Halle Park circle
Collierville, TN 38017
(meets in Memphis)
(901) 850-7324
murdock@legacytransfers.com

Tennessee Inventors
Association
Igor Alexeff
PO Box 11225
Knoxville, TN 37930-1225
(865) 483-0151
ialexeff@comcast.net
www.tninventors.org

Texas

Amarillo Inventors Association
J. T. Haynes, President
2200 W. 7th Avenue
Amarillo, TX 79106
(806) 367-8610
info@amarilloinventors.org
www.amarilloinventors.org

Houston Inventors Association
Ken Roddy
2916 West TC Jester #100
Houston, TX 77018
(713) 686-7676
kenroddy@nol.net
www.inventors.org

Alamo Inventors
3463 Magic Drive
Suite T-14
San Antonio, Texas 78229
210-582-5835
www.Alamoinventors.org

Austin Inventors and
Entrepreneurs Association
Lill O’neall Gentry
12500 Amhearst
Austin, TX
lillgentry@gmail.com

Utah

Utahlnventors.org
David Osborne
8180 s 700 E, Suite 350
Sandy, UT 84070
(801) 748-1939
utahinventor.org

Virginia

Virginia Inventors Forum
Bambi Walters
PO Box 5743
Williamsburg, VA 23188
(757) 253-5729
www.virginiainventors.org

Wisconsin

Inventors & Entrepreneurs

Club of Juneau County
Economic Development Corp.
Terry Whipple/Sandra Morris
PO Box 322,122 Main Street
Camp Douglas, WI 54618
(608) 427-2070
www.iandeclub.com
jcedc@mwt.net

Inventors Network of
Wisconsin
Jeff Hitzler
1749 Chateau Dr.
Green Bay, WI 54304
(920) 429-0331
www.inventors-network.org
inventorgb@sbcglobal.net
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CLASSIFIEDS

CHINA MANUFACTURING

"The Sourcing Lady"(SM) Over 30 years' experience in Asian
manufacturing — textiles, bags, fashion, baby and household inventions.
CPSIA product safety expert — Licensed US Customs Broker. Call 845-
321-2362

EGT@egtglobaltrading.com

www.egtglobaltrading.com

INVENTION DEVELOPMENT SERVICES
Market research services regarding ideas/inventions.
Contact: Ultra-Research, Inc. at (714) 281-0150
or P.O. Box 307, Atwood, CA 92811.

PRODUCT DEVELOPMENT /
INDUSTRIAL DESIGN SERVICES

Independent Industrial Designer with 40 years of experience designing
plastic and metal consumer and medical products for corporations and
entrepreneurs. Conversant in 3 D modeling, all forms of prototyping,
and sourcing for contract ;manufacturers. Request disk of talks given in
the NE and NYC to inventor and entrepreneur groups.
jamesranda@comcast.net or www.richardson-assoc.com

(207) 439-6546

See your invention illustrated and photographed in 3D, with materials
and lighting applied. We help inventors see their ideas come alive.
Multiple views are available, and can be sent electronically or in hard
copy. Reasonable rates, NDA signed up front. Contact Robin Stow.
graphics4inventors.com or 903-258-9806 9-5 CST USA..

Develop and Sell

Your Inventions on TV and in Retail

We are seeking new IDEAS & INVENTIONS
at any stages in the process!

Northern Response® is one of the largest International syndicators
of DRTV programming in the world with sales of more than
3000 productson TV and in retail to over 90 countries.

Pitch your N€W product to the pros!

Shane Danson, New Business Development
905-737-6698 ext 308 or shane@nresponse.com
www.NorthernResponse.com

@) NORTHERN RESPONSE’
Lo\ S i s bt

* DEVELOPMENT 2™
:‘, * Physical Prototypes
Yee We always take a personal approach e Realistic Renderings

when assisting clients in creating, improving, Manuals
illustrating, and proving product concepts.
Contact us today to get started proving your * Product Demos
concept. * And More...
info@ConceptAndPrototype.com  www.ConceptAndPrototype.com
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PATENT SERVICES

Affordable patent services for independent inventors and small business.
Provisional applications from $500. Utility applications from $1800.
Free consultations and quotations. Ted Masters & Associates, Inc., 5121
Spicewood Dr., Charlotte, NC 28227. (704) 545-0037.
www.patentapplications.net

NEED A MENTOR?

Whether your concern is how to get started,
what to do next, sources for services, or whom to
trust, | will guide you. | have helped thousands of
inventors with my written advice, including more
than six years as a columnist for Inventors Digest
magazine. And now | will work directly with you
by phone, e-mail, or regular mail.

No big up-front fees. My signed confidentiality
agreement is a standard part of our working
relationship. For details, see my web page:

www.lnventor-mentor.com

Best wishes,

Jack Lander

T-SHIRTS
STARTIKNG AT

*11.99

Offering a variety of
colors, styles and
sizes to choose from

Shirts, mugs
and much

more for the
inventor,
creator and
Edison in your
life.

100% cotton, double-needle
stitching throughout.

Shipping and handling not included.
www.cafepress.com/inventmag,




e W 1 5 iy n e \ >
THE MAGAZINE Fi EA PEOPLE > DIGEST

g \ . .| THE MAGAZINE FOR IDEA PEOPLE > DIGEST

ORDER ONLINE NOW

WWW.INVENTORSDIGEST.COM

TO PLACE NEW ORDERS OR RENEW SUBSCRIPTIONS BY
MAIL FILL OUT CARD, OR CALL 1-800-838-8808 OR EMAIL
US AT INFO@INVENTORSDIGEST.COM.

. ™ S

4| NATIONAL INVENTORS MONTH

E' NAME (please print)
ADDRESS
[ J1YEAR $36.00US. [ |2YEARS $63.00US.
CITY/STATE/ZIP
Make sure to enclose payment and send to
INVENTORS DIGEST 520 Elliot St., Suite 200
Charlotte, NC 28202 E-MAIL PHONE
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Helping Inventors Turn Ideas Into Products

Product Development

754-999-0010
E}vé WWW.EVO i
. prototyping.com



